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MILESTONES

Moved to SET
. . Established Established
Listed in MAI SELIC AUSTRALIA SELIC HEALTHCARE

START M&A M&A
PMCL DVK APOTHECARY
(TH " SG) Established

DVK HEALTHCARE



Selic Corp Public Company Limited

Selic Australia Pty PMC Label Selic Healthcare

S ventures Co., Ltd. Ltd. Materials PCL Co., Ltd.

N (100%) @ oy . (100%)

Devakam Apothecary
Hall Co., Ltd.

PMC Label PMC Label
Materials Sdn Bhd. Materials Pte Ltd.

(50%) -

(100%) (100%)
DVK Healthcare Co,,
Ltd.

(100%)



AWARDS : GOVERNANCE & SUSTAINABILITY DEVELOPMENT 2024
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Awards and

GOVERNANCE & SUSTAINABILITY DEVELOPMENT
Certificate :
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BUSINESS UNITS

ADHESIVE

SELIC CORP

STICKER

PMC LABEL MATERIALS

DVK
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MARKETS

Current Domestic

Current Overseas: ASIA, MIDDLE EAST, AFRICA,
LATIN AMERICA *27 countries

Sales Channels

Direct to users
Shop
Wholesaler

Importer / Distributor




BUSINESS UNITS

ADHESIVE

SELIC CORP

STICKER

PMC LABEL MATERIALS

DVK
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BUSINESS UNITS

ADHESIVE
SELIC CORP
STICKER

PMC LABEL MATERIALS

DVK



CONSUMER HEALTHCARE
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CONSUMER

HEALTHCARE
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CONSUMER

HEALTHCARE
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CONSUMER

HEALTHCARE

NODH

MUAY
Cooling Hydrogel Patch
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MUAY

Cooling Hydrogel Patch

“ Cooling patch
relieve tired muscles”
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TARGET USERS -

Atheletes White Collar

Blue Collar




CONSUMER

HEALTHCARE

MARKETS

Current Domestic

Current Overseas v

00®=-

Sales Channels Marketshare
Over-The-Counter (Shuuvigg) TOP 4 in each market
Modern Trade
- supermarket Dry plaster
-d hai

rugchain Patch

- convenience store

Liniment
Ethnical Channel

- hospital Analgesic
- clinic
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MARKETING
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| FINANCIAL PERFORMANCE




| SEGMENT PERFORMANCE




REVENUE & SALES

Sales recorded at 572.4 million decreased 1.6% from
previous year. Got high impact from slowdown economy
of some international market and Domestic solvent slow

down.

Unit: Million Baht

716.2

5815 5724 W "16%
YoY

2022 2023 2024

384.8
3314 318.7
262.8
2022 2023
B Domestic Export
716.2
5815
275.2
236.1
3122 274.4
2022 2023

Solvent M Hot Melt W Waterbased

By market destination

A 13%
YoY
3228

2496

2024

By product technology

5724

A 88%
YoY

A +19%
YoY

-114%
2431 v YoY

2024
Others

-5.0%

YoY

46%

2022

38%

44%

2022

45%

2023

41%

47%

2023

ADHESIVE

44%

2024

42%

42%

2024

S
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ADHESIVE

FINANCIAL RESULTS

* Gross profit increased 11 million or +@.7% with better GP% from 254% to 26%
* SG&A increased 3.0 million or +2.8% and SG&A to sales ratio increased from 183 to 19.1%.
* EBITDA and Net Profit increased 6.9 million and 7.@ million or +10.4% and +22.7% respectively with better EBITDA and Net profit ratio

o 19.1%
25.4% 26.0% 18.3%
236% o 16.8% —0
1687 115, 12‘4‘ 6.5%
1476 1487 120.4 5 ' 5.3%
106.2 1092 9.8% / 47% /.
707 66.0 729
2022 2023 2024 2022 2023 2024 2022 2023 2024 2022 2023 2024
I Gross Profit =e=GP% B SGRA =e=9% to sales I EBITDA =e=9% to revenue mmm Net Profit ==9% to revenue

*exclusive of inter company dividend



SELF -
ADHESIVE

REVENUE & SALES LABEL

By market destination

Sales record at 872.5 million increased 5.8% from
+4.9%

previous year mainly from both Domestic and Oversea 5753 YoY
535.4 5484 '
market. 30% 33% 34%
3389 A 76%
I 276.3 297.2 YovY
2022 2023 2024 2022 2023 2024
Unit: Million Baht B Domestic Export
8743 8247 8725 4 *>5% By product technology
8743 824.7 8725
+17.4%
YoY
+7.5%
YoY
5203 [ Nk 67% 62%
YoY
2022 2023 2024 °
2022 2023 2024 2022 2023 2024

W Paper Film Other Specialty



REVENUE & SALES

Sales recorded at 711.0@ million increased 45.8% from
previous year mainly from producing and distributing

products under brands and trademarks of “Neoplast

and Neobun”.

Unit: Million Baht

711.0

A +458% YoY

487.6

1855

2022 2023 2024

CONSUMER

HEALTHCARE

By market destination

+34.1% YoY

A
615.1 )
12% 13%
4588
1628
959
+232.9% Yoy
. 226 28.8 A °

2022 2023 2024 2022 2023 2024
B Domestic Export
By product technology
711.0
A +884% YoY
487.6

1855 SrGHel A +1157% YoY

185.5

2022 2023 2024 2022 2023 2024

M Pain relief W First aid dressing

29



|CONSOLIDATED PERFORMANCE




REVENUE

Revenue recorded at 2,147.2 million with 12.7% growth compared to previous year mainly from healthcare business and the pick up
from both adhesive and sticker sales.

o 2,147.2
Unit: Million Baht Unit: Million Baht A +12.7%
19054 YoY
2024 by Quarter
1,624.7
1,466.0
+6.3%
5617 5073 52318 5562 A A
Ql/24 Q2/24 Q3/24 Q4/24 2021 2022 2023 2024
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SEGMENTS

THB (millions)

m Adhesive

m Sticker = Healthcare

%

m Adhesive

m Sticker

m Healthcare
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SALES BY SEGMENT

Sales recorded at 2,134.9 million with 124% growth compared to previous year where the growth was mainly contributed by
consumer healthcare and sticker segments.

A significant growth in consumer healthcare segment did shifted sales proportion to be 27% adhesive, 40% sticker, and 33%
consumer healthcare.

Unit: Million Baht

Unit: Million Baht A+12-4°/°
YoY
2024 by Quarter 2,134.9
+45.8%
1,898.9 A YoY
+3.0%
YoVY
+7.8%
560.6 c05.4 c145 5544 A boo
1533 1546 2055 v 22
2149 2217 197.2 YoY
137.1 138.2 1517
Q1/24 Q2/24 Q3/24 Q4724 2021 2022 2023 2024
B Adhesive B Self-adhesive label B Consumer Healthcare
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SALES BY MARKET DESTINATION

Domestic sales had a good growth from consumer healthcare while export sales were struggled for adhesive and sticker segment.

Sales proportion between domestic sales and export sales had shifted significantly which domestic sales portion increased from 58%

to 70%.

Unit: Million Baht

2024 by Quarter

A7 8%
560.6 c05.4 5145 554.4 QoQ
Q1/24 Q2/24 Q3/24 Q4/24
B Domestic Export

Unit: Million Baht

1,454.7

856.4

59%

2021

16191

2022

1,898.9

2023

21349

2024

A +12.4%

YoY

+12.9%
YoVY

A +12.2%

YoY
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GROSS PROFIT

Gross Profit had a good increased to 6419 million with 24.3% growth and gross profit ratio at 30.1% which consumer healthcare

had played an important role in this growth.

Unit: Million Baht and Gross Profit%

313%
29.7%

1757 1501

Q1/24 Q2/24

314%

27.6% o
——

1419 V42 pe228%

Q3/24 Q4/24
I Gross Profit

24.2%

352.0

2021
—=o==GPY%

22.0%

356.2

2022

27.2%

5165

2023

30.1%

6419

2024

A +24.3%

YoY

35



SGGA

Total SGEA increased 47.3 million or 14.7% and SG&A to sales ratio increased by 0.4 points from 16.9%
in marketing expense from consumer healthcare business.

to 17.3%, mainly from an increase

SGEA to Sales Ratio

Unit: Million Baht

A 147% Yoy ;(0321% 16.3% 17.3% 16.9% 173% A +0.4 point YoY
368.3
321.0
2798 004 Admin 1.4%
2378 ’ W _45 % vov Exp% e 11.0% ] WV -16 point YoY
209.7 94%
1849
1240 57% 5.9% 5.0% 7.9%
A 2.0 point YoY
167.9 Eelli;g
+ % XP7
832 049 1113 A 509% YoY
2021 2022 2023 2024 5021 5022 023 024

Selling Expense Admin Expense Selling Expense% Admin Expense%

Remark: 1. reclassified reporting between selling expenses and administrative expenses to align with accounting standards and definitions of the department of business development 2. Adjust purchase price
allocation of consumer healthcare business which were acquired in October 2022 within the specified period.



EBITDA

*+ Q4/2024 EBITDA was 96.01 million with EBITDA ratio at 17.3%

* EBITDA Closed at 3675 for the year 2024; an increase of 30.9% from previous year

Unit: Million Baht
20.8%

116.6

Q1/24

2024 by Quarter

16.9%

85.2

Q2/24
I EBITDA

13.3%
33/. A +377% QoQ

69.70

Q3/24

=@=EBITDA%

17.3%

96.01

Q4/24

Unit: Million Baht

12.3%

181.0

2021

8.4%

1364

2022
I EBITDA

17.1%
14.7%
280.8
2023 2024
=@=EBITDA%

A +309% YoY
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PROFITABILITY

Net profit attributed to owner was 127.6 million with net profit ratio at 9.0%, mainly contributed by consumer healthcare.

Unit: Million Baht and Net Profit%

2024 by Quarter

o 9.3%
77% 84% °
5.8V 56%
815
429 A 601%
335 QoQ
303 >0.9 -
Ql/24 Q2/24 Q3/24 Q4/24 2021
I Net Profit —=@=NP%

Unit: Million Baht and Net Profit%

2.5%

40.3

2022

0.0%

6.5% o
/

1276 A +592%
YoY

80.1

2023 2024

38



CONSOLIDATED FINANCIAL RESULTS - FY2024

Total Revenue

21472

+12.7%
VS previous year

2,147.

1,905 >

1,624. 4

2022 2023 2024

Gross Profit

6419

+24.3%
VS previous year

6419
516.5

356.2
2022 2023 2024

Gross Profit Margin

30.1%

SGEA

368.3

+14.7%
VS previous year

3683

2022 2023 2024

2798 3210

EBITDA

367.5

+30.9%
VS previous year

367.5
280.8

2022 2023 2024

Net Profit Attribute to
Owner

127.6

+590.2%
VS previous year

801 127.6

[
2022 2023 2024

403

Net Profit Margin

0.0%




LEVERAGE RATIO

Ratio 2021 2022 2023 2024
Total Debt (MB) 1,089 1,545 1,693 1,566
Total Equity (MB) 668 1,235 1,352 1,698
Interest-bearing Debt (MB) 507 886 887 798
D/E (x) 163 125 1.25 092
D/E (x) interest bearing debt .76 Q.72 .66 Q.47
0.92
1.00 T
.00 0.47
2021 2022 2023 2024
—D/E (x) =—D/E (x) interest bearing debt
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2025 HEALTHCARE

Sales Growth
*  Growth: Double-Digit %
e  Goal: 1,000 MB

Market Expansion

* New oversea markets

« OTC 2800 to 3000 shops

* MT increase assortment for NEO products

. Increase marketshare for all categories

Product Innovation
* New formats
* 7 new sku's:

- Muay

- Neobun

- Neoplast




CONTACT US

T: @2 807 3347

E: investorrelation@seliccorp.com
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Q& A




