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Acquisition: DVK

bfj:;zgzh:nd d f:ﬁ:r::e:;if Acquisition: PMCL Apothecary Hall.
. . (Thailand& Singapore) Established DVK
started operations. Selic Corp.
Healthcare.

2012 2016 2020 2022

Expanded product
range. Introduced Listed in MAI stock Opened E;g;;ght: dSSE;ic
hotmelt and market as SELIC. Selic Australia
Healtcare.
waterbased.
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COMPANY STRUCTURE

S

Selic Corp Public Company Limited

Selic Healthcare
Co., Ltd.

(100%)

Selic Australia Pty PMC Label
S ventures Co., Ltd. Materials PCL
97 a (9000%) W
PMC Label PMC Label
Materials Sdn Bhd. Materials Pte Ltd.
G = FC: Y
100%) — (100%)

Devakam Apothecary
Hall Co., Ltd.

(50%)

DVK Healthcare Co,
Ltd.

L
(100%) —




AWARDS : GOVERNANCE & SUSTAINABILITY DEVELOPMENT 2024
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Awards and GOVERNANCE & SUSTAINABILITY DEVELOPMENT
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| BUSINESS OVERVIEW
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Technologies

Adhesive
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Applications for Hot Melt
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| BUSINESS OVERVIEW
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SELF -
ADHESIVE

LABEL

WHAT IS SELF ADHESIVE LABEL?

The components

— FACESTOCk Facestock aHsutswuw
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Consumer Products

Logistics and Industrial
Transportation
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CONSUMER S

HEALTHCARE

CONSUMER HEALTHCARE PRODUCT GROUPS

-

Namman Muay/ Neobun/

Muay Neoplast Mentopas Neotape

\_

Liniment

Product

Cream Analgesic

P il

—“E‘j Alcohol Pad ==
/

Category

-

Fever Cooling
Patch
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TARGET CUSTOMER

Vs

Sport Lover

Blue Collar

CONSUMER

HEALTHCARE

Tourist

Q) —
T

White Collar

Muscle pain symptom

@®
Vo

Hospital/ Medical
Service
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REVENUE

Revenue recorded at 523.2 million with an increase of 3.1% compared to previous quarter and 83% growth compared to the same
period of last year. Key contributor is consumer healthcare business and sticker business.

2022 by Quarter

Unit: Million Baht

4403
3807 3005 @ 4057

Q1/22 Q2/22 Q3/22 Q4/22

2023 by Quarter

5151

483.2
4547 456.2

Q1/23 Q2/23 Q3/23 Q4/23

2024 by Quarter

561.7

Q1/24

507.3

Q2/24

A
A

52318

Q3/24

+31% QoQ
+83% YoV

Q4/24
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SALES BY SEGMENT

Sales recorded at 514.5 million with an increase of 1.8% compared to previous quarter and 6.7% growth compared to the same period
of last year where the growth was mainly from consumer healthcare and sticker.

A growth in consumer healthcare and sticker segment did shifted sales proportion to be 27% adhesive, 43% sticker, and 30%
consumer healthcare.

Sales by Segment Sales by Market Destination
A +18% QoQ A +18% QoQ
560.5 A +67% YoY 560.6 A +67% YoY
A4 509.1 505.4 5145 4824 509.1 505.4 5145
A +0.8% QoQ V¥ -80% QoQ
A +90% Yoy A +140% YoY

A +32% QoQ

A +71% YoY
3907 +6.5% QoQ

> >

+3.9% YoY
A +08% QoQ

A +3.5% YoY 68%

03/23 Q4/23 Q1/24 Q2/24 Q3/24 03/23 04/23 Q1/24 Q2/24 Q3/24

H Adhesive B Self-adhesive label ® Healthcare B Domestic Export

24



GROSS PROFIT

Gross Profit had a drop to 1419 million with 2.8% dropped compared to the same period of last year where gross profit ratio at

27.6% which lower gross profit margin from all business unit.

Unit: Million Baht and Gross Profit%

303% 31.3%
283%
1757
146.0 1441
Q3/23 Q4/23 Q1/24

I Gross Profit

297%
27.6%
\‘
W -55% QoQ
-2.8% YoY
1501 1410 ¥V
Q2/24 Q3/24
=== GP%
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SGGA

Total SGEA was 100.9 million increased 13.65 million or 15.6% from previous quarter and SG&A to
17.2% to 19.3%.

SGEA to Sales Ratio
Unit: Million Baht

1009 4 +156% Qo0 Total

873
50.7 +5.9%
A QoQ Admin
479 V¥ -29% Yo¥ Exp%  10.8%
9.5%
523 48.4 499
57% 5.6%
o 39.4 A +275% Qo0 Exp%
275 252 ' A +822% YovY
Q3/23 Q4/23 Q1/24 Q2/24 Q3/24 Q3/23 Q4/23
Selling Expense Admin Expense Selling Expense%

sales ratio increased by 2.1 points from

14.2% 17.2% 193% A r21point Qo0
A +27 point YoY
8.9% 9.5% 97% A +02 point QoQ
V¥ -11 point YoY
7.8% 9.6%
53%
A +18 point QoQ
A .39 point YoY
Ql/24 Q2/24 Q3/24

Admin Expense%

Remark: 1. reclassified reporting between selling expenses and administrative expenses to align with accounting standards and definitions of the department of business development 2. Adjust purchase price

allocation of consumer healthcare business which were acquired in October 2022 within the specified period.
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PROFITABILITY

* EBITDA was 69.7 million with EBITDA ratio at 13.3%
* Net profit was 20.9 million with net profit ratio at 5.8%

EBITDA

Unit: Million Baht 20.8%

179% 182% 16.9%

13.3%
33 V -182% QoQ

116.6 v -19.5% YoY

86.6 937 85.2

69.70

Q3/23 Q4/23 Q1/24 Q2/24 Q3/24
I EBITDA =@=EBITDA%

Remark: Net Profit Attributed to Owner

Net Profit

o 7% 84%
58% 0% 58% W -311% QoQ
v -247% YoY
Unit: Million Baht
429
577 331 303

209

Q3/23 Q4/23 Q1/24 Q2/24 Q3/24

I Net Profit =@=NP%
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REVENUE & SALES

Q3/24 sales recorded at 1422 million increased
+3.7% from previous quarter and increased +6.4%

from the same period of previous year

Domestic sales increased +7.8% QoQ and +6.2% YoY.

Export sales declined -15% QoQ but increased

+7.0% YoY

Unit: Million Baht

A :37% Qo0
1337 1371 1422 A +6.4% YoY

Q3/23  Q2/24  Q3/24

ADHESIVE S

By market destination

826 4 478% QoQ

778 76.6 A
+6.2% YoY 42% 44%,
557 o 59.6
W -15% QoQ
A +7.0% YoY
Q3/23 Q2/24 Q3/24 Q3/23 Qz/24
B Domestic Export
By product technology
1335 1371 1422
V' -92% Qo0
A 5649 vov
614 537 42% 45%
WV -125% QoQ
V -31% YoY
625 57.4 661 A +151% QoQ 47% 42%
A 58% Yoy
Q3/23 Q2/24 Q3/24 Q3/23 Q2/24

Solvent M Hot Melt W Waterbased Others

42%

Q3/24

38%

46%

Q3/24
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FINANCIAL RESULTS

* Gross Profit decreased 3.3 million or -8.8% from previous quarter with gross profit margin at 23.8%
* SGA increased 14 million or +5.2% from previous quarter with SGA ratio at 20.5%
* EBITDA decreased 7.9 million or -44.0% from previous quarter with EBITDA ratio at 6.9%

* Net Profit decreased 6.2 million or -685% from previous quarter with net profit ratio at 2.0%

Gross Profit SGEA EBITDA

. 27.1%
o 238% 202%  205%
\. 182% PY
34.0 372 339 N.g%
243 277 291 ®
16.4 179 100

Q3/23 Q2/24 Q3/24 Q3/23 Q2/24 Q3/24 Q3/23 Q2/24 Q3/24

B Gross Profit —o==GP% B SGEA  e=e=% to revenue* I EBITDA*  eme==7% to revenue*

*exclusive of inter company dividend

ADHESIVE

Net Profit

6.4%
5.6%

2.0%

76 2.0 2
[ ]

Q3/23  Q2/24  Q3/24

I Net Profit* e=e==% to revenue*
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REVENUE & SALES

Q3/24 sales recorded at 224.3 million increased +5.8%
QoQ and increased +9.6% YoVY.

Domestic sales increased +11.8% QoQ and increased
+10.5% YoV.

Export sales declined -42% QoQ but increased +7.6%
YoY

Unit: Million Baht

2243 A .58% 000

A +06% Yoy

204.7 el

Q3/23 Q2/24 Q3/24

1349 1334
69.9 785
Q3/23 Q2/24
B Domestic Export
220.2
1952
528 60.7

Q3/23 Q2/24
W Paper Film Specialty

SELF -
ADHESIVE

LABEL

By market destination

A .118% Qo0

1491 A 1105% Yov 34% 37%
V -42% QoQ
752
A .76% Yoy
03/24 Q3/23  Q2/24
By product technology
14% 1258

5110 A 4161% Qo0

+5.9% YoY 26% 29%

586 WV -35% QoQ
A +10.9% YoY

PN A +80% QoQ 60% 59%
A +98% YoY

Q3/24 Q3/23  Q2/24
Other

34%

Q3/24

13%

26%

60%

Q3/24
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REVENUE & SALES

Sales recorded at 154.6 million increase 9.0% from the
same period of previous year as the result of marketing

activities of pain relief, increased export sales to CLMV.

Unit: Million Baht

A +08% QoQ
A +90% YoY

1418 1533 154.6

Q3/23 Q2/24 Q3/24

137.7

41

Q3/23
B Domestic

4 O

1143

Q3/23
M Pain relief

CONSUMER

HEALTHCARE

By market destination

A +3.4% QoQ

V¥ -10% YoY o
14%
1317 136.2
V¥V -151% QoQ
A +346.0% YoY
216 18.4

Q2/24 Q3/24 Q3/23 Q2/24

Export

By product technology

1976
W -14.9% Qo0
1533 4 .108% Yov
A +61% Q0Q :
. e 75%

Q2/24 Q3/24 Q3/23 Q2/24
W First aids dressing

12%

Q3/24

79%

Q3/24
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LEVERAGE RATIO

Ratio 2021 2022 2023 Q3/2024
Total Debt (MB) 1,089 1,545 1,693 1,674
Total Equity (MB) 668 1,235 1,352 1,645
Interest-bearing Debt (MB) 507 886 887 880
D/E (x) 1.63 1.25 1.25 1.02
D/E (x) interest bearing debt Q.76 Q.72 0.66 .53
1.02
1.00
050
0.76 0.72 0.66 0.53
.00 .
2021 2022 2023 Q3/2024
—D/E (x) =—D/E (x) interest bearing debt
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CONSOLIDATED FINANCIAL RESULTS - 9M/2024

Total Revenue

1,591.0

+14.1%
VS previous year

1,591
1,394. o

1,184.4 1

OM 22 OM 23 oM 24

Gross Profit

467.7

+25.6%
VS previous year

467.7
3724

264.8

OM 22 OM 23 oM 24

Gross Profit Margin

29.6%

SGEA

267.8

+9.7%
VS previous year

267.
2441 678

202.0

oM 22 OM 23 oM 24

EBITDA

2715

+451%
VS previous year

2715
1871

1029

OM 22 OM 23 OM 24

Note : * Net profit — Attribute to Owner

Net Profit *

0414

+100.0%
VS previous year

941

35.2 47-1 .

oM 22 OM 23 oM 24

Net Profit Margin

8.8%

35
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RELATED ECONOMY KEY INDICATORS

Overall Thailand GDP% (YoY) Manufacturing Production Index% (YoY)
10.0%
5.0%
4.0% 5.0%
30% 0.20%
30% % R
- 23% 0.0%
2.0% 14% hre 16% /
-1.20%
- _5A®% o,
1.0% -2.9% -36%
-5.2%
0.0% -10.0%
Q3/23 Q4/23 Q1/24 Q2/24 Q3/24 Q3/23 Q4/23 Q1/24 Q2/24 Q3724
Vol
MOJ{T,]_?B 258 2.82 2.89 2.69 2.66
Manufacturing GDP% (YoY) Export of Goods GDP% (YoY)
10.0% 20.0%
5.0% 8.3%
0.3% 3.4%
0.0% 5.0% - 19%
Q1%
-5.0% -2.4% -20%
-4.4% _30% -2.0%
-10.0% -10.0%
Q3/23 Q4/23 Q1/24 Q2/24 Q3/24 Q3/23 Q4/23 Q1/24 Q2/24 Q3/24
Volume Volume
M MTHB .66 070 072 ©.68 .66 M MTHB 157 155 1.56 164 1.7@

Source: “Gross Domestic Product: Q2/2024 Report” Office of the National Economic and Social Development Council

Q3/2024 overall Thailand GDP
increased by 3.0% (YoY) mainly from
rise of non-agricultural sector while
manufacturing and export of goods
sector rise by @.1% and 8.3% (YoY)

respectively.
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