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COMPANY STRUCTURE
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Selic Corp Public Company Limited
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GOVERNANCE & SUSTAINABILITY DEVELOPMENT
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| BUSINESS OVERVIEW

CONSUMER
HEALTHCARE
BUSINESS

ADHESIVE SELF-ADHESIVE
BUSINESS LABEL BUSINESS

Innovation Heart of Customer
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OUR ADHESIVE TECHNOLOGIES AND PRODUCTS

ADHESIVE

Solvent Based
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ADHESIVE S
END MARKET SECTORS .

Food & beverage
m @ Footwear
WO Consumer products
Printing
Furniture
@ E‘_—\,) Construction
Automotive
Etc.
77
= ¢




WHAT IS SELF ADHESIVE LABEL?

The component

FACESTOCK

ADHESIVE

LINER

SELF -
ADHESIVE

LABEL

Facestock dKSutswuw
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END MARKETS OF LABEL STOCK BUSINESS
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Food & Beverage
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Consumer Products

Logistics and
Transportation

Industrial

SELF -
ADHESIVE




CONSUMER S

HEALTHCARE

CONSUMER HEALTHCARE RANGE OF PRODUCTS
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Namman Muay/ Neobun/

Muay Neoplast Mentopas Neotape
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Liniment

Product
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Alcohol Pad e Analgesic |
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Cream

Category

Fever Cooling
Patch
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TARGET CUSTOMER

Vs

Sport Lover

Blue Collar

CONSUMER

HEALTHCARE

Tourist
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White Collar

Muscle pain symptom

@®
Vo

Hospital/ Medical
Service

11



| FINANCIAL PERFORMANCE




REVENUE

Revenue recorded at 561.7 million with 9.0% growth compared to previous quarter and 23.5% growth compared to the same period of
last year. Key contributor is consumner healthcare business which drive from the result of marketing activities, launching a new

product, and incremental of export sales to CLMV

2022 by Quarter

Unit: Million Baht

4403
3807 3005 @ 4057

Q1/22 Q2/22 Q3/22 Q4/22

2023 by Quarter 2024 by Quarter

A +9.0% QoQ

561.7 A .>35% vov

5151

483.2
4547 456.2

Q1/23 Q2/23 Q3/23 Q4/23 Q1/24 Q2/24 Q3/24 Q4/24
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RELATED ECONOMY

Overall Thailand GDP% (YoY)

5.0%
4.0%
30% 2.6%
1.8% % 5
2.0% \4% . =
1.0%
0.0%
01/23 Q2/23 Q3/23 Q4/23 Q1/24
Volume 284 263 258 282 2.89
M MTHB
Manufacturing GDP% (YoY)
10.0%
5.0%
0.0%
Q1423 02/23 Q3/23 Qe QU/24
-5.0% _2'6% o -2.4% _3 ®%
“35% -4.4%
-10.0%
Volume
- @74 | @68 | ©66 | @70 @72

KEY INDICATORS

Manufacturing Production Index% (YoY)

10.0%

5.0%

0.0%

-5.0%

-10.0%

20.0%

5.0%

-10.0%

Volume
M MTHB

o1 Q2/23 Q3/23 Q1/24
2 1% -2.9%

-4.9%

-37%
-52%

Export of Goods GDP% (YoY)

34%

Q23 QL/24
-3.0% “20%

-5.6% -5.3%

16O 161 157 155 156

Source: “Gross Domestic Product: Q1/2024 Report” Office of the National Economic and Social Development Council

Q1/2024 overall Thailand GDP
increased by 1.5% (YoY) mainly from
accommodation and food service
sector while manufacturing and
export of goods sector fell by -3.0%
and -2.0% (YoY) respectively.
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SALES BY SEGMENT

Sales recorded at 560.6 million with 10.1% growth compared to previous quarter and 24.1% growth compared to the same period of
last year where the growth was mainly from consumer healthcare and sticker. Adhesive was facing uncertain order pattern from
oversea market especially South Asia and Africa together with domestic demand was remain with no growth.

A significant growth in consumer healthcare segment did shifted sales proportion to be 25% adhesive, 40% sticker, and 35%
consumer healthcare.

Sales by Segment Sales by Market Destination
A +101% QoQ 5606 A +101% QoQ
560.6 A +241% YoY ‘ A +241% YoY
5091 5091
4824 4824
4517 4557 A +279% 000 4517 455.7 A +51% QoQ
A +1973% YoY A +158% YovY

A +106% QoQ

-17% YoY
v ° A +125% QoQ
A +281% YoY
V¥ -84% QoQ
V¥V _115% YoY s
Q1/23 Q2/23 Q3/23 Q4/23 Q1/24 Q1/23 Q2/23 Q3/23 Q4/23 Q1/24
B Adhesive M Self-adhesive label ® Healthcare B Domestic Export
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GROSS PROFIT

Gross Profit had a good increased to 175.7 million with 21.9% growth compared to previous quarter and 71.5% growth compared
to the same period of last year where gross profit ratio at 31.3% which higher gross profit margin is from consumer healthcare

and sticker.

Crude OQil Price: range of 7@ - 85 USD/bbl in Q1/2024 Unit: Million Baht and Gross Profit%

Crude Oil WTI (USD/Bbl) 79.990 -3.134 (-3.77%)

90 30.3%
27.2%
85
UI\! 22.7%
80
& 146.0
124.0
1025
70
May Jul Sep Nov 2024 Mar e
Source: https://tradingeconomics.com/commodity/crude-oil Q1/23 Q2/23 Q3/23

I Gross Profit

28.3%

1441

Q4/23
e=om== GP%

313%

A +219% QoQ
1757 A +715% Yoy

Q1/24
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SGGA

Total SGEA was 79.6 million increased 2.8 million or 3.6% from previous quarter but SGEA to sales ratio decreased by @.9 points from
151% to 14.2%.

SGEA to Sales Ratio
Unit: Million Baht

Total o o o o o WV -0.9 point QoQ
. o om0 sceny  17.9% 18.3% 16.5% 151% 142% o 55 oot Yov
. +3.6% (o]
80.9 79.7 76.8 796 ¥ _i6% vov
Admin 11.9% 12.1%
A 31% 000 Exp% 10.8%
+5.1% o .
95% WV -2.6 point QoQ
539 552 523 499 ¥ _74% 8.9%
N Q0Q V¥ -3.0 point YoY
% 6.2% . .
6.0% 5.7% 56% 5 3% |
Selling V -3 point QoQ
A +4.4% QoQ Exp% V  -07 point YoY
270 Hsie 2/ A2 9.7 A +100% YoY
Ql/23  Qe/23 Q3/23 Q4/23 Ql/e4 Q1/23 Q2/23 Q3/23 Q4/23 QL/24
Selling Expense Admin Expense Selling Expense% Admin Expense%

Remark: 1. reclassified reporting between selling expenses and administrative expenses to align with accounting standards and definitions of the department of business development 2. Adjust purchase price
allocation of consumer healthcare business which were acquired in October 2022 within the specified period.
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PROFITABILITY

* EBITDA was 116.6 million with EBITDA ratio at 20.8%
* Net profit was 67.7 million with net profit ratio at 12.0%

EBITDA
20.8%

17.9% 18-2%/.

12.6% A +24.4% QoQ
9.4% 116.6 A +1714% Yoy
o 86.6 937
Unit: Million Baht
575
43.0
Q1/23 Q2/23 Q3/23 Q4/23 Ql/24
I EBITDA -=@=EBITDA%

Remark: 1. reclassified reporting between selling expenses and administrative expenses to align with accounting standards and definitions of the department of business development 2. Adjust purchase price

allocation of consumer healthcare business which were acquired in October 2022 within the specified period.

Net Profit

12.0%

9.4% g_@%/.

49%
2.2%
454 46.2
Unit: Million Baht
22.4
10.2
Q1/23 Q2/23 Q3/23 Q4/23

I Net Profit =@=NP%

A +46.4% QoQ
67.7 A +563.3% YoY

Q1/24
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CONSOLIDATED FINANCIAL RESULTS - Q1/2024

Total Revenue

561.7

+23.5%
VS previous year

5617
4547 5151

Q1/23 Q4/23 Q1/24

Gross Profit

175.7

+715%
VS previous year

175.7
1441

1025 I

Q1/23 Q4/23 Q1/24

Gross Profit Margin

31.3%

SGEA

79.6

-16%
VS previous year

80.9 76.8 796

Q1/23 Q4/23 Q1/24

EBITDA

116.6

+171.4%
VS previous year

937 116.6

430 .

Q1/23  Q4/23 Ql/24

Net Profit

67.7

+563.3%
VS previous year

46.2 677

10.2 -

Q1/23 Q4/23 Q1/24

Net Profit Margin

12.0%
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REVENUE & SALES

Sales recorded at 141.3 million decreased 84% from
previous quarter and 11.6% from the same period of last
year. Got high impact from uncertain order pattern of
oversea market while domestic market was remain with

no growth.

Unit: Million Baht

-8.4% QoQ
1598 154.2 v

1413 W -116% YoY

01/23 Q4/23 Q1/24

By market destination

2.0% QOQ
909 .~ Vv -17.8% YoY
748 ' 747
689 665 v -16.3% QOQ 43% 520/
V -34% YoY
Q1/23 Q4/23 Q1/24 Q1/23 Q4/23
B Domestic Export
By product technology
1598 1542
141.3
A +218% QoQ
-248% YoY o
v ° 36% 51%
WV -12.3% QoQ
A +195% YoY
-7.6.0% 49% 5
787 ey I v QoQ 39%
V -29.0% YoY
Q1/23 Q4/23 Q1/24 Q1/23 Q4/23

Solvent M Hot Melt W Waterbased Others

ADHESIVE

47%

Q1/24

49%

40%

Q1/24

S
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ADHESIVE S

FINANCIAL RESULTS

* Gross profit was 36.6 million decreased 7.3 million or -16.7% with lower GP% from 285% to 25.9%

*  SG&EA was 26.9 million increased @.5 million or +1.7% with SG&A to sales ratio increased from 17.2% to 19.0%

* EBITDA was 182 million and Net Profit was 9.2 million decreased 5.4 million and 4.0 million or -22.8% and -30.4% respectively with lower
EBITDA and Net profit ratio

285% .
25.9% 18.6% 19.0% 15.2% 85%
23.9% 17.2% D/
\. . \12.6%
() VA%
439 88% ®
382 366 38%
297
26.5 269 >36 .
143 & 133
. 6'2 9.2
Q1/23 Q4/23 Q1/24 Q1/23 Q4/23 Q1/24 Q1/23 Q4/23 Q1/24 Q1/23 Q4/23 Q1/24
B Gross Profit =e=GP% B SGR&A  —e=% to sales I EBITDA =e=% to revenue B Net Profit =e=% to revenue

*exclusive of inter company dividend >3



REVENUE & SALES

Sales recorded at 220.2 million increased 10.5% QoQ
but declined -2.3% YoY

Domestic sales increased 13.2% QoQ but declined
-1.3% YoV.

Export sales increased 5.3% QoQ but declined

-4.4% YoY

Unit: Million Baht

2254 220.2 A +105% QoQ
1994 WV -23% YoV

01/23 Q4/23 Q1/24

SELF -
ADHESIVE

LABEL

By market destination

A +132% QoQ

149.9 °
130.7 (282 v -13% YoY 34% 34%
A +53% QoQ
755
686 722 V -44% YoY
Q1/23 Q4/23 Q1/24 Q1/23 Q4/23
B Domestic Export
By product technology
2254 2202
1994 31% o
WV -43% QoQ 287
694 72.0
75.2 A 38% Yoy
1473 A +19.8% QOQ 69% 62%
V -51% YoY
Q1/23 Q4/23 Q1/24 Q1/23 Q4/23

W Paper Film Others

33%

Q1/24

33%

Q1/24
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REVENUE & SALES

Sales recorded at 197.6 million increased 27.9% from
previous quarter as the result of marketing activities of
pain relief, increased export sales to CLMV, and

launching a new product.

Unit: Million Baht
A +279% QoQ

1976 A +1973% YoY

154.5

66.5

Q1/23 Q4/23 Ql/24

64.4

. 2.1

01/23

B Domestic

66.5

629

01/23

M Pain relief

142.0

125

Q4/23

Export

154.5

1189

Q4/23

CONSUMER

HEALTHCARE

By market destination

A +183% QoQ
A +160.9% YoY

7 8%
168.0
A +1368% QoQ
A +1,3251% YoY
29.6

Q1/24 Q1/23 Q4/23

By product technology

197.6

A +35% QoQ

A +9445% YoY

A +353% QoQ 95% -
S 4 L1554% Yo

Q1/24 Q1/23  Q4/23

W First aids dressing

15%

Q1/24

81%

Q1/24
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LEVERAGE RATIO

Ratio 2021 2022 2023 Q1/2024
Total Debt (MB) 1,089 1,545 1,693 1,756
Total Equity (MB) 668 1,235 1,352 1,398
Interest-bearing Debt (MB) 507 886 887 920
D/E (x) 163 125 1.25 126
D/E (x) interest bearing debt .76 Q.72 0.66 .66
150 NZS 1.25 1.26
1.00
050

0.76 0.72 0.66 0.66
.00

2021 2022 2023 Q1/2024

—D/E (x) =—D/E (x) interest bearing debt
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This Presentation is not intended to provide the basis for any investment decision, nor to substitute your own analysis and investigation, and should not be considered as a
recommendation to any recipient of this Presentation. Some statements made in this presentation are forward-looking statements, which are subject to various risks and
uncertainties. These include statements with respect to the Company’s corporate plans, strategies and beliefs and other statement that are not historical facts. These statement can be

"o

identified by the use of forward-looking terminology such as “may”, “will", “expect” , “intend”, “estimate”, “continue”, “plan” or other similar words.

The statements are based on the assumptions and beliefs of the Company’s management in light of the information currently available to the Company. These assumptions involve
risks and uncertainties which may cause the actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or
implied by such forward-looking statements. Nothing in this Presentation is, or should be, relied on as promise or representation of the Company as to the future.

270 Liabklongphasicharoenfangtai,

02 8073347 investorrelation@seliccorp.com

Nongkhaem, Bangkok 10160




