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Ê�Ç¹·Õè 1: ¢�ÍÁÙÅºÃÔÉÑ·Ê�Ç¹·Õè 1: ¢�ÍÁÙÅºÃÔÉÑ·



à»�ÒËÁÒÂáÅÐ¡ÅÂØ· �̧ã¹¡ÒÃ´íÒà¹Ô¹¸ØÃ¡Ô¨ 

à»�¹¼Ù�¹íÒã¹¡ÒÃ¾Ñ²¹ÒáÅÐãË�ºÃÔ¡ÒÃ Software Solutions áºº¤ÃºÇ§¨Ãã¹ÍØµÊÒË¡ÃÃÁ¡ÒÃ
·�Í§à·ÕèÂÇ ´�ÇÂ¡ÒÃÊÃ�Ò§¹ÇÑµ¡ÃÃÁ·Ò§ Ø̧Ã¡Ô¨à¾×èÍÊ�§ÁÍº»ÃÐâÂª¹�ÍÂ�Ò§ÊÙ§ÊØ´µ�Í¼Ù�·Õèà¡ÕèÂÇ¢�Í§ áÅÐà¾ÔèÁ
ÁÙÅ¤�ÒÃÒÂä´�¨Ò¡¡ÒÃÊ�§ÍÍ¡ Thailand Tourism IT Software Solutions  ä»ÂÑ§µ�Ò§»ÃÐà·È 
ÀÒÂãµ�ËÅÑ¡¸ÃÃÁÒÀÔºÒÅ·Õè´Õ 

1

¹âÂºÒÂáÅÐÀÒ¾ÃÇÁã¹¡ÒÃ»ÃÐ¡Íº Ø̧Ã¡Ô¨

ÇÔÊÑÂ·ÑÈ¹� (Vision)

¾Ñ²¹ÒÃÐºº§Ò¹à¾×èÍÊ�§àÊÃÔÁ¡ÒÃãª�§Ò¹â»Ãá¡ÃÁ Comanche 
Hotel Software ÍÂ�Ò§µ�Íà¹×èÍ§ 

Ã�ÇÁ¡ÑººÃÔÉÑ·Â�ÍÂ à¾×èÍÇÔ¨ÑÂáÅÐ¾Ñ²¹ÒÃÐºº¡ÒÃºÃÔËÒÃ¡ÒÃ
¨Ñ´¡ÒÃáÅÐÇÔà¤ÃÒÐË�¢�ÍÁÙÅ ·Ñé§¨Ò¡ÀÒÂã¹Í§¤�¡ÃáÅÐ¨Ò¡ÀÒÂ¹Í¡
Í§¤�¡Ã¢Í§ÅÙ¡¤�ÒâÃ§áÃÁ (Hotel Business Intelligence) 
àª×èÍÁâÂ§ÃÐºº¢�ÍÁÙÅà¢�Ò¡Ñº Big Data

ÈÖ¡ÉÒà¾×èÍà¢�ÒÃ�ÇÁÅ§·Ø¹¡ÑººÃÔÉÑ·Í×è¹«Öè§à»�¹¼Ù�¾Ñ²¹ÒáÅÐà»�¹
à¨�Ò¢Í§ÃÐºº§Ò¹·ÕèÊíÒ¤Ñ·Õè à¡ÕèÂÇ¢�Í§¡ÑºÍØµÊÒË¡ÃÃÁ¡ÒÃ
·�Í§à·ÕèÂÇ à¾×èÍÊÃ�Ò§ÁÙÅ¤�Òà¾ÔèÁãË�¡Ñºâ»Ãá¡ÃÁ§Ò¹¢Í§ºÃÔÉÑ·Ï
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99.9%

ºÁ¨. â¤áÁ¹ªÕè ÍÔ¹àµÍÃ�à¹ªÑè¹á¹Å 
(“COMAN”)

º¨¡. àÍçÁàÍÊáÍÅ «Í¿µ�áÇÃ� (ä·ÂáÅ¹´�) 
(“MSL”) 

• ¾Ñ²¹Òà¾×èÍ¨íÒË¹�ÒÂ µÔ´µÑé§ áÅÐãË�ºÃÔ¡ÒÃâ»Ãá¡ÃÁ
ÊíÒàÃç¨ÃÙ»ÃÐºººÃÔËÒÃ§Ò¹âÃ§áÃÁáÅÐà«ÍÃ�ÇÔÊÍ¾ÒÃ·�
àÁ¹·�¤ÃºÇ§¨Ã (Business Solutions Software for 
Hotel) áÅÐÅ§·Ø¹ã¹ºÃÔÉÑ·Í×è¹

• ¾Ñ²¹Òâ»Ãá¡ÃÁà¾×èÍãª�ã¹Í§¤�¡Ã (Solutions 
Software) áÅÐâ«ÅÙªÑè¹à¾×èÍ¡ÒÃºÃÔËÒÃ¨Ñ´¡ÒÃ
¢�ÍÁÙÅ¢¹Ò´ãË� (Large Scale Data 
Management Solutions) 

â¤Ã§ÊÃ�Ò§¡ÅØ�ÁºÃÔÉÑ·â¤Ã§ÊÃ�Ò§¡ÅØ�ÁºÃÔÉÑ·

51%

• ¾Ñ²¹Ò ¨íÒË¹�ÒÂâ»Ãá¡ÃÁ áÅÐÍØ»¡Ã³�¤ÍÁ¾ÔÇàµÍÃ� 
â´Âà¹�¹«Í¿µ�áÇÃ� à¾×èÍ¡ÒÃºÃÔËÒÃ¨Ñ´¡ÒÃÊíÒËÃÑº
Ø̧Ã¡Ô¨Ã�Ò¹ÍÒËÒÃ Ê»Ò ¤ÅÔ¹Ô¡ áÅÐ¤�Ò»ÅÕ¡ â´ÂÁÕ

ºÃÔ¡ÒÃËÅÑ§¡ÒÃ¢ÒÂà¾×èÍµÍºÊ¹Í§¤ÇÒÁµ�Í§¡ÒÃ¢Í§
ÅÙ¡¤�Ò
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¹âÂºÒÂáÅÐÀÒ¾ÃÇÁã¹¡ÒÃ»ÃÐ¡Íº Ø̧Ã¡Ô¨ (µ�Í)



• 2003 ¡�ÍµÑé§ ºÃÔÉÑ· â¤áÁ¹ªÕè ÍÔ¹àµÍÃ�à¹ªÑè¹á¹Å ¨íÒ¡Ñ́ (“COMAN”) ´�ÇÂ
·Ø¹¨´·ÐàºÕÂ¹àÃÔèÁáÃ¡ 1.0 Å�Ò¹ºÒ·

• ´íÒà¹Ô¹ Ø̧Ã¡Ô¨à»�¹¼Ù�¾Ñ²¹Òà¾×èÍ¨íÒË¹�ÒÂáÅÐµÔ´µÑé§â»Ãá¡ÃÁÊíÒàÃç¨ÃÙ» ÊíÒËÃÑº
Ø̧Ã¡Ô¨âÃ§áÃÁáÅÐà«ÍÃ�ÇÔÊÍ¾ÒÃ�·àÁ�¹·�

20032003

20052005

»ÃÐÇÑµÔ¤ÇÒÁà»�¹ÁÒáÅÐ¾Ñ²¹Ò¡ÒÃ·ÕèÊíÒ¤Ñ
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• 2005 à¾ÔèÁ·Ø¹¨´·ÐàºÕÂ¹¨Ò¡ 1.0 Å�Ò¹ºÒ· à»�¹ 2.0 Å�Ò¹ºÒ· 

• 2006 ä �́ÃÑºÃÒ§ÇÑÅª¹ÐàÅÔÈ Thailand ICT Awards 2006 ÊÒ¢Ò Tourism and 
Hospitality

• 2006 ä �́ÃÑºÃÒ§ÇÑÅª¹ÐàÅÔÈ Asia Pacific ICT Awards (APICTA) ÊÒ¢Ò 
Tourism and Hospitality 

• 2008 ä´�ÃÑººÑµÃÊ�§àÊÃÔÁ¡ÒÃÅ§·Ø¹ »ÃÐàÀ· Ø̧Ã¡Ô¨ Enterprise  Software áÅÐ 
Digital Content

• 2009 ¨´ÅÔ¢ÊÔ·¸Ôìâ»Ãá¡ÃÁÀÒÂãµ�ª×èÍ “Comanche Hotel Software áÅÐ Data 
Base“    

20092009



• ä´�ÃÑº¡ÒÃÃÑºÃÍ§¡ÒÃµÃÇ¨ÊÍºÁÒµÃ°Ò¹¡ÃÐºÇ¹¡ÒÃã¹¡ÒÃ¾Ñ²¹Ò
§Ò¹ÃÐ´Ñº 3 ËÃ×Í CMMI Level 3 (Capability Maturity Model 
Integration)

• à¾ÔèÁ·Ø¹¨´·ÐàºÕÂ¹¨Ò¡ 2.0 Å�Ò¹ºÒ· à»�¹ 8.7 Å�Ò¹ºÒ·

• ¢ÂÒÂ Ø̧Ã¡Ô¨¾Ñ²¹Òâ«ÅÙªÑè¹ÊíÒËÃÑººÃÔËÒÃ¨Ñ´¡ÒÃ¢�ÍÁÙÅ¢¹Ò´ãË� 
â´Â¡ÒÃà¾ÔèÁ·Ø¹¨´·ÐàºÕÂ¹¨Ò¡ 8.7 Å�Ò¹ºÒ· à»�¹ 14.5 Å�Ò¹ºÒ· 
àÊ¹Í¢ÒÂãË�á¡�ãË�¼Ù�¶×ÍËØ�¹¢Í§ºÃÔÉÑ· àÍçÁàÍÊáÍÅ «Í¿µ�áÇÃ� (ä·Â
áÅ¹´�) ¨íÒ¡Ñ´ (“MSL”) áÅÐ¹íÒà§Ô¹·Õèä´�¨Ò¡¡ÒÃà¾ÔèÁ·Ø¹·Ñé§¨íÒ¹Ç¹«×éÍ
ËØ�¹ÊÒÁÑ¢Í§ MSL ¤Ô´à»�¹ÊÑ´Ê�Ç¹Ã�ÍÂÅÐ 99.9 ¢Í§·Ø¹¨´
·ÐàºÕÂ¹

• à¾ÔèÁ·Ø¹¨´·ÐàºÕÂ¹¨Ò¡ 14.5 Å�Ò¹ºÒ· à»�¹ 50.0 Å�Ò¹ºÒ·

• á»ÃÊÀÒ¾à»�¹ºÃÔÉÑ·ÁËÒª¹¨íÒ¡Ñ́  

• à»ÅÕèÂ¹á»Å§ÁÙÅ¤�ÒËØ�¹·ÕèµÃÒäÇ�¨Ò¡ 100 ºÒ·µ�ÍËØ�¹ à»�¹ 0.50 
ºÒ·µ�ÍËØ�¹

• à¾ÔèÁ·Ø¹¨´·ÐàºÕÂ¹¨Ò¡ 50.0 Å�Ò¹ºÒ· à»�¹ 67.0 Å�Ò¹ºÒ· â´Â
¡ÒÃÍÍ¡ËØ�¹ÊÒÁÑà¾ÔèÁ·Ø¹¨íÒ¹Ç¹ 34.0 Å�Ò¹ËØ�¹ ÁÙÅ¤�Ò·ÕèµÃÒäÇ� 
0.50 ºÒ·µ�ÍËØ�¹ à¾×èÍàÊ¹Í¢ÒÂµ�Í»ÃÐªÒª¹à»�¹¤ÃÑé§áÃ¡ (IPO)

20152015 20162016
»ÃÐÇÑµÔ¤ÇÒÁà»�¹ÁÒáÅÐ¾Ñ²¹Ò¡ÒÃ·ÕèÊíÒ¤Ñ (µ�Í)
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• ·Õè»ÃÐªØÁ¼Ù�¶×ÍËØ�¹¤ÃÑé§·Õè 1/2560 ä´�Í¹ØÁÑµÔãË�à¢�Ò«×éÍËØ�¹¢Í§ ºÃÔÉÑ· «Ô¹à¹à¨ÍÃ� à·¤â¹âÅÂÕ ¨íÒ¡Ñ́  ã¹ÍÑµÃÒÊ�Ç¹
Ã�ÍÂÅÐ 51 ¢Í§·Ø¹¨´·ÐàºÕÂ¹·Ñé§ËÁ´ ´�ÇÂÃÒ¤Ò 52.02 Å�Ò¹ºÒ·

• ·Õè»ÃÐªØÁ¼Ù�¶×ÍËØ�¹¤ÃÑé§·Õè 1/2560 ä´�Í¹ØÁÑµÔ¨�ÒÂà§Ô¹»�¹¼Å ãË�¡Ñº¼Ù�¶×ÍËØ�¹ ã¹ÍÑµÃÒ 0.051 ºÒ· µ�ÍËØ�¹ 
¨íÒ¹Ç¹ 134 Å�Ò¹ËØ�¹

• ÃÑºÃÒ§ÇÑÅ Prime Minister's Export Award 2017 ¼Ù�Ê�§ÍÍ¡ÊÔ¹¤�ÒáÅÐºÃÔ¡ÒÃ´Õà´�¹ ÊÒ¢Ò Best 
Service (Digital)

20172017
»ÃÐÇÑµÔ¤ÇÒÁà»�¹ÁÒáÅÐ¾Ñ²¹Ò¡ÒÃ·ÕèÊíÒ¤Ñ (µ�Í)
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¡ÅØ�Á¹ÒÂÍÀÔªÑÂ Ê¡ØÅÊØÃÕÂà´ª¡ÅØ�Á¹ÒÂÍÀÔªÑÂ Ê¡ØÅÊØÃÕÂà´ª

29.25%29.25%

¡ÅØ�Á¹ÒÂÍÀÔªÑÂ Ê¡ØÅÊØÃÕÂà´ª

29.25%

»ÃÐªÒª¹ (IPO)»ÃÐªÒª¹ (IPO)

36.26%36.26%
»ÃÐªÒª¹ (IPO)

36.26%

â¤Ã§ÊÃ�Ò§¼Ù�¶×ÍËØ�¹

34.49%34.49%

¡ÅØ�Á¹ÒÂÊÁºÙÃ³� ÈØ¢ÕÇÔÃÔÂÐ¡ÅØ�Á¹ÒÂÊÁºÙÃ³� ÈØ¢ÕÇÔÃÔÂÐ

34.49%

¡ÅØ�Á¹ÒÂÊÁºÙÃ³� ÈØ¢ÕÇÔÃÔÂÐ

â¤Ã§ÊÃ�Ò§¼Ù�¶×ÍËØ�¹â¤Ã§ÊÃ�Ò§¼Ù�¶×ÍËØ�¹

ภาพรวมขอ้มลูผูถ้อืหุน้ ณ วนัทีÉ 02/08/2560 ประเภทการปิดสมดุทะเบยีน : XD
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¤³Ð¡ÃÃÁ¡ÒÃºÃÔÉÑ·

¤³Ð¡ÃÃÁ¡ÒÃºÃÔÉÑ·¤³Ð¡ÃÃÁ¡ÒÃºÃÔÉÑ·
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Ê�Ç¹·Õè 2: ÅÑ¡É³Ð¡ÒÃ»ÃÐ¡Íº Ø̧Ã¡Ô¨Ê�Ç¹·Õè 2: ÅÑ¡É³Ð¡ÒÃ»ÃÐ¡Íº Ø̧Ã¡Ô¨



ÅÑ¡É³Ð¼ÅÔµÀÑ³±�áÅÐºÃÔ¡ÒÃ

COMAN ·íÒÍÐäÃ?COMAN ·íÒÍÐäÃ?

ËÑÇã¨ËÅÑ¡¢Í§àÃÒ ¤×Í ¼ÅÔµ 
áÅÐãË�ºÃÔ¡ÒÃ´�Ò¹«Í¿µ�áÇÃ�

àÃÒ ¼ÅÔµ áÅÐãË�ºÃÔ¡ÒÃ
´�Ò¹«Í¿µ�áÇÃ�ÍÂ�Ò§Á×ÍÍÒªÕ¾
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ÅÑ¡É³Ð¼ÅÔµÀÑ³±�áÅÐºÃÔ¡ÒÃ (µ�Í)

ÃÒÂä´�à¡Ô´¨Ò¡?ÃÒÂä´�à¡Ô´¨Ò¡?

¨íÒË¹�ÒÂáÅÐºÃÔ¡ÒÃ
µÔ´µÑé§â»Ãá¡ÃÁ

45.42%

¨íÒË¹�ÒÂáÅÐºÃÔ¡ÒÃ
µÔ´µÑé§â»Ãá¡ÃÁ

45.42%

ºÃÔ¡ÒÃ´ÙáÅÃÑ¡ÉÒ
ÃÐººáÅÐ«�ÍÁºíÒÃØ§

50.51%

ºÃÔ¡ÒÃ´ÙáÅÃÑ¡ÉÒ
ÃÐººáÅÐ«�ÍÁºíÒÃØ§

50.51%

§Ò¹ºÃÔ¡ÒÃÍ×è¹
4.07%

§Ò¹ºÃÔ¡ÒÃÍ×è¹
4.07%

ขอ้มลูสาํหรบั 6 เดอืน สิÊนสดุ 30 มถิุนายน 2560
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¤Ô´à»�¹ 49% µ�Í¨íÒ¹Ç¹
ÅÙ¡¤�Ò·Ñé§ËÁ´

¤Ô´à»�¹ 49% µ�Í¨íÒ¹Ç¹
ÅÙ¡¤�Ò·Ñé§ËÁ´



• COMAN à»�¹¼Ù�¾Ñ²¹Òà¾×èÍ¨íÒË¹�ÒÂ
áÅÐãË�ºÃÔ¡ÒÃµÔ´µÑé§â»Ãá¡ÃÁÃÐºº
ºÃÔËÒÃ§Ò¹âÃ§áÃÁáÅÐ à«ÍÃ�ÇÔÊÍ
¾ÒÃ·� à Á¹·� ¤ÃºÇ§¨Ã ÀÒÂª×è Í 
“Comanche Hotel Software 
áÅÐ Data Base“ áÅÐä´�ÃÑº¡ÒÃ
ÃÑºÃÍ§¡ÒÃ¨´ÅÔ¢ÊÔ· Ô̧ì ¨Ò¡¡ÃÁ
·ÃÑ¾Â�ÊÔ¹·Ò§»�Ò

• ¼ÅÔµÀÑ³±�áÅÐºÃÔ¡ÒÃä´�ÃÑº¡ÒÃÃÑºÃÍ§¡ÒÃµÃÇ¨ÊÍºÁÒµÃ°Ò¹¡ÃÐºÇ¹¡ÒÃã¹¡ÒÃ¾Ñ²¹Ò§Ò¹áÅÐ
¡ÒÃãË�ºÃÔ¡ÒÃÃÐ Ñ́º 3 ËÃ×Í CMMI for Development, Version 1.3 Level 3 áÅÐ CMMI for 
Services, Version 1.3 Level 3
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ÅÑ¡É³Ð¼ÅÔµÀÑ³±�áÅÐºÃÔ¡ÒÃ (µ�Í)



Front Office System Point of Sales System Back Office System

Inventory System Fixed Asset System Event Management

Interface System

CMMI® for Development, Version 1.3 Level 3 CMMI® for Services, Version 

1.3 Level 3

Main Core ModulesMain Core Modules
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ÅÑ¡É³Ð¼ÅÔµÀÑ³±�áÅÐºÃÔ¡ÒÃ (µ�Í)



Smart Phone

Tablet

Kiosk

Mobility Modules (»� 2016)Mobility Modules (»� 2016)
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ÅÑ¡É³Ð¼ÅÔµÀÑ³±�áÅÐºÃÔ¡ÒÃ (µ�Í)



àÊ¹Í¢ÒÂâ»Ãá¡ÃÁá¡�ÅÙ¡¤�Ò

ÅÙ¡¤�ÒµÑ́ ÊÔ¹ã¨«×éÍâ»Ãá¡ÃÁ

µÔ´µÑé§â»Ãá¡ÃÁ 
áÅÐ½�¡ÍºÃÁÇÔ Õ̧¡ÒÃãª�â»Ãá¡ÃÁ

µÃÇ¨ÊÍº¤Ø³ÀÒ¾â´Âá¼¹¡µÃÇ¨ÊÍº
¤Ø³ÀÒ¾ QA áÅÐ CMMI

Ê�§ÁÍº§Ò¹áÅÐÅÙ¡¤�ÒÅ§¹ÒÁ
àÍ¡ÊÒÃÃÑºÊ�§ÁÍº§Ò¹

ºÑ¹·Ö¡¢�ÍÁÙÅÅÙ¡¤�Òã¹°Ò¹¢�ÍÁÙÅ (3C)

ÅÙ¡¤�Òá¨�§»�ËÒã¹¡ÒÃãª�§Ò¹

µÃÇ¨ÊÍºÃÒÂª×èÍÅÙ¡¤�Òã¹°Ò¹¢�ÍÁÙÅ 3C

ÊÑÒºíÒÃØ§ÃÑ¡ÉÒÃÒÂ»�

ãË�¤ÇÒÁª�ÇÂàËÅ×Í ¼�Ò¹ÃÐººÍÍ¹äÅ¹� 
ÍÕàÁÅ� â·ÃÈÑ¾·� ËÃ×ÍÊ�§·ÕÁÊ¹ÑºÊ¹Ø¹

ÍÍ¡ãºàÊ¹ÍÃÒ¤Ò

µÃÇ¨ÊÍº¤Ø³ÀÒ¾áÅÐ»ÃÐàÁÔ¹¤ÇÒÁ¾Ö§
¾Íã¨

ºÑ¹·Ö¡¢�ÍÁÙÅÅÙ¡¤�Òã¹°Ò¹¢�ÍÁÙÅ (3C)

¢Ñé¹µÍ¹¡ÒÃµÔ´µÑé§¢Ñé¹µÍ¹¡ÒÃµÔ´µÑé§ ¡ÒÃãË�ºÃÔ¡ÒÃËÅÑ§¡ÒÃ¢ÒÂ¡ÒÃãË�ºÃÔ¡ÒÃËÅÑ§¡ÒÃ¢ÒÂ

¢Ñé¹µÍ¹¡ÒÃµÔ´µÑé§áÅÐ§Ò¹ãË�ºÃÔ¡ÒÃËÅÑ§¡ÒÃ¢ÒÂ

ãª�
äÁ�ãª�
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ª�Í§·Ò§¡ÒÃ¨Ñ́ ¨íÒË¹�ÒÂª�Í§·Ò§¡ÒÃ¨Ñ́ ¨íÒË¹�ÒÂ

ª�Í§·Ò§¡ÒÃ¨Ñ́ ¨íÒË¹�ÒÂ

µÅÒ´ÀÒÂã¹»ÃÐà·È
• COMAN ¨íÒË¹�ÒÂâ»Ãá¡ÃÁ µÔ´µÑé§ áÅÐ

ºÃÔ¡ÒÃ·Õèà¡ÕèÂÇ¢�Í§ãË�¡ÑºÅÙ¡¤�Òã¹»ÃÐà·È
·Ñé§ËÁ´â´ÂµÃ§

µÅÒ´ã¹µ�Ò§»ÃÐà·È
• ¡ÒÃ¢ÒÂâ´ÂµÃ§¨Ò¡ºÃÔÉÑ·Ï 
• ¡ÒÃ¢ÒÂ¼�Ò¹µÑÇá·¹¨Ñ́ ¨íÒË¹�ÒÂ (Dealer) ã¹

µ�Ò§»ÃÐà·È
1 2

“ÁÕÅÙ¡¤�Ò¡Ç�Ò 750 âÃ§áÃÁ áº�§à»�¹ã¹»ÃÐà·È 607 áË�§ µ�Ò§»ÃÐà·È 143 áË�§ áÅÐÁÕ¨íÒ¹Ç¹Ë�Í§¾Ñ¡ÃÇÁ»ÃÐÁÒ³ 110,818 Ë�Í§”

¢ÒÂµÃ§ µÑÇá·¹¨íÒË¹�ÒÂ

94.4%94.4%

5.6%5.6%

94.4%

5.6%

2013

95.9%95.9%

4.1%4.1%

95.9%

4.1%

2014

95.6%95.6%

4.4%4.4%

95.6%

4.4%

2015

93.8%93.8%

6.2%6.2%

93.8%

6.2%

2016

95.4%95.4%

4.6%4.6%

95.4%

4.6%

1H2016
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91.2%91.2%

8.8%8.8%

91.2%

8.8%

1H2017



ÍÍÊàµÃàÅÕÂ

ÍÔ¹à´ÕÂ

Õè»Ø�¹
¨Õ¹

ÅÙ¡¤�Òµ�Ò§»ÃÐà·È¼Ù�ãª�â»Ãá¡ÃÁã¹ 17 »ÃÐà·ÈÅÙ¡¤�Òµ�Ò§»ÃÐà·È¼Ù�ãª�â»Ãá¡ÃÁã¹ 17 »ÃÐà·È

³ ÇÑ¹·Õè 31 Ņ̃¹ÇÒ¤Á 2016 ºÃÔÉÑ·Ï ÁÕµÑÇá·¹¨íÒË¹�ÒÂã¹µ�Ò§»ÃÐà·È¨íÒ¹Ç¹ 7 ÃÒÂ ã¹ 7 »ÃÐà·È ä´�á¡� ¿�ÅÔ»»�¹Ê� Ṏ¹ ÁÒàÅà«ÕÂ ÍÔ¹â´¹Õà«ÕÂ àÇÕÂ´¹ÒÁ ÅÒÇ 
áÅÐÍÔ¹à´ÕÂ 
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ª�Í§·Ò§¡ÒÃ¨Ñ́ ¨íÒË¹�ÒÂ (µ�Í)



¡ÅØ�ÁÅÙ¡¤�Ò¼Ù�ãª�â»Ãá¡ÃÁ Comanche Hotel Software

12 Ê¶ÒºÑ¹¡ÒÃÈÖ¡ÉÒ

¡Ç�Ò 750 âÃ§áÃÁ·Ñé§ã¹áÅÐµ�Ò§»ÃÐà·È

54 âÃ§áÃÁã¹¡ÅØ�Áà¤Ã×ÍâÃ§áÃÁ
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ÅÙ¡¤�ÒáÅÐ¡ÅØ�ÁÅÙ¡¤�Òà»�ÒËÁÒÂ

¨íÒ¹Ç¹âÃ§áÃÁ ¨íÒ¹Ç¹Ë�Í§¾Ñ¡

¨íÒ¹Ç¹âÃ§áÃÁÅÙ¡¤�ÒãËÁ� áÅÐ¨íÒ¹Ç¹Ë�Í§¾Ñ¡

0

200

400

600

800

2011 2012 2013 2014 2015 2016 1H
2017

342
405

470
531

598
710 750

Cumulative Hotel Customers

0

20,000

40,000

60,000

80,000

100,000

120,000

2011 2012 2013 2014 2015 2016 1H
2017

68,850
75,655

81,850
88,766

98,112
106,936

110,818

Cumulative of Rooms
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ÅÙ¡¤�ÒáÅÐ¡ÅØ�ÁÅÙ¡¤�Òà»�ÒËÁÒÂ (µ�Í)

»� 2017 
1H

¼Ù�»ÃÐ¡Íº¡ÒÃÍ×è¹
65.0%

¡ÅØ�Áà¤Ã×ÍâÃ§áÃÁ
35.0%

»� 2016

¼Ù�»ÃÐ¡Íº¡ÒÃÍ×è¹
64.7%

Ê¶ÒºÑ¹¡ÒÃÈÖ¡ÉÒ
2.4% ¡ÅØ�Áà¤Ã×ÍâÃ§áÃÁ

32.9%

ÊÑ´Ê�Ç¹âÃ§áÃÁãËÁ� áº�§µÒÁ»ÃÐàÀ·ÅÙ¡¤�Ò
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ÅÙ¡¤�ÒáÅÐ¡ÅØ�ÁÅÙ¡¤�Òà»�ÒËÁÒÂ (µ�Í)

82.84%

85.01%

83.98%

74.80%

92.82%

17.16%

14.99%

16.02%

25.20%

7.18%
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ã¹»ÃÐà·È µ�Ò§»ÃÐà·È

ÊÑ´Ê�Ç¹¨Ò¡¡ÒÃãË�ºÃÔ¡ÒÃã¹áÅÐµ�Ò§»ÃÐà·È
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1H2016
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ÀÒ¾ÃÇÁÍØµÊÒË¡ÃÃÁ¡ÒÃ·�Í§à·ÕèÂÇáÅÐâÃ§áÃÁ

10,018 
12,879 
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¨íÒ¹Ç¹âÃ§áÃÁ/à¡Êµ�àÎÒÊ� ¨íÒ¹Ç¹Ë�Í§¾Ñ¡

áË�§ Ë�Í§

2013 2014 2015

·ÕèÁÒ: ÊíÒ¹Ñ¡§Ò¹Ê¶ÔµÔáË�§ªÒµÔ 

¨íÒ¹Ç¹âÃ§áÃÁ/à¡Êµ�àÎÒÊ� áÅÐ¨íÒ¹Ç¹Ë�Í§¾Ñ¡

2016
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Data 

Management

Data 

Governance

Data Migration

Data 

Synchronization

Data Warehouse

Data Quality

MSL ¾Ñ²¹Òà¾×èÍ¨íÒË¹�ÒÂáÅÐµÔ´µÑé§â»Ãá¡ÃÁà¾×èÍãª�ã¹Í§¤�¡Ã (Solution 
Software) áÅÐâ«ÅÙªÑè¹à¾×èÍ¡ÒÃºÃÔËÒÃ¨Ñ´¡ÒÃ¢�ÍÁÙÅ¢¹Ò´ãË� (Large 
Scale Data Management Solutions) â´ÂÁÕÅÑ¡É³Ð¡ÒÃãË�ºÃÔ¡ÒÃà»�¹
áµ�ÅÐâ¤Ã§¡ÒÃ (Project Base) áÅÐà»�¹developer of Big Data 
software

¤Ù�¤�Ò·Ò§ Ø̧Ã¡Ô¨¤Ù�¤�Ò·Ò§ Ø̧Ã¡Ô¨

“Enterprise Data Management Solutions”

º¨¡. àÍçÁàÍÊáÍÅ «Í¿µ�áÇÃ� (ä·ÂáÅ¹´�) (“MSL”)

Some of our active projects as of 2017 are for:
• Thai Airways
• Bank of Thailand
• Egg Digital (Ascend Group)
• Tisco Bank
• Keen Eye
• Kith & Kin
• Bangkok Hospital group
• * some names are confidential
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 ·ÕÁ§Ò¹ËÒÃ×ÍÃ�ÇÁ¡ÑºÅÙ¡¤�Ò 

 ¹íÒ¢�ÍÁÙÅ¨Ò¡ÅÙ¡¤�ÒÁÒ·íÒ¡ÒÃÇÔà¤ÃÒÐË�àªÔ§ÅÖ¡

 ¨Ñ́ ËÒà¤Ã×èÍ§Á×ÍÊíÒËÃÑº¡ÒÃÇÔà¤ÃÒÐË� (Analytics Tools)

 ¹íÒàÊ¹Íáºº¨íÒÅÍ§ (Prototype) ãË�ÅÙ¡¤�Ò¾Ô¨ÒÃ³Ò

ÇÔà¤ÃÒÐË�
 áÅÐ¹íÒàÊ¹Í

ÇÒ§á¼¹áÅÐ
´íÒà¹Ô¹¡ÒÃ

 àÃÔèÁÇÒ§á¼¹áÅÐà¢ÕÂ¹â»Ãá¡ÃÁ (Coding) µÒÁ·ÕèÍÍ¡áººäÇ� 

 ·ÕÁµÃÇ¨ÊÍº¤Ø³ÀÒ¾àÃÔèÁ·´ÊÍºâ»Ãá¡ÃÁ

 ¨Ñ́ ·íÒàÍ¡ÊÒÃ»ÃÐ¡Íº¡ÒÃãª�§Ò¹â»Ãá¡ÃÁ

 ÇÒ§á¼¹¡ÒÃºÃÔËÒÃáÅÐ¨Ñ́ à¡çº¢�ÍÁÙÅº¹ Server ËÃ×Í Cloud 

 µÔ´µ�Í¼Ù�ãË�ºÃÔ¡ÒÃÃÐºº Cloud (µÒÁ¤ÇÒÁµ�Í§¡ÒÃÅÙ¡¤�Ò)

µÔ´µÑé§
áÅÐÊ�§ÁÍº  ´íÒà¹Ô¹¡ÒÃµÔ´µÑé§â»Ãá¡ÃÁ áÅÐÊ�§ÁÍº§Ò¹ãË�ÅÙ¡¤�Ò

¢Ñé¹µÍ¹ãË�¤íÒ»ÃÖ¡ÉÒ ÇÒ§á¼¹ áÅÐÍÍ¡áººÃÐºº§Ò¹à¡ÕèÂÇ¡Ñº¡ÒÃºÃÔËÒÃ¢�ÍÁÙÅ¢Ñé¹µÍ¹ãË�¤íÒ»ÃÖ¡ÉÒ ÇÒ§á¼¹ áÅÐÍÍ¡áººÃÐºº§Ò¹à¡ÕèÂÇ¡Ñº¡ÒÃºÃÔËÒÃ¢�ÍÁÙÅ

ºíÒÃØ§ÃÑ¡ÉÒ  §Ò¹ãË�ºÃÔ¡ÒÃºíÒÃØ§ÃÑ¡ÉÒµÒÁ·Õèµ¡Å§¡ÑºÅÙ¡¤�ÒºíÒÃØ§ÃÑ¡ÉÒÃÐºº

º¨¡. àÍçÁàÍÊáÍÅ «Í¿µ�áÇÃ� (ä·ÂáÅ¹´�) (“MSL”) (µ�Í)
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º¨¡. «Ô¹à¹à¨ÍÃ� à·¤â¹âÅÂÕ

SYN »ÃÐ¡Íº¸ØÃ¡Ô¨¾Ñ²¹Ò ¨íÒË¹�ÒÂâ»Ãá¡ÃÁ áÅÐÍØ»¡Ã³�¤ÍÁ¾ÔÇàµÍÃ� 
â´Âà¹�¹«Í¿µ�áÇÃ�à¾×èÍ¡ÒÃºÃÔËÒÃ¨Ñ´¡ÒÃÊíÒËÃÑº Ø̧Ã¡Ô¨Ã�Ò¹ÍÒËÒÃ Ê»Ò 
¤ÅÔ¹Ô¡ áÅÐ¤�Ò»ÅÕ¡ â´ÂÁÕºÃÔ¡ÒÃËÅÑ§¡ÒÃ¢ÒÂà¾×èÍµÍºÊ¹Í§¤ÇÒÁµ�Í§¡ÒÃ
¢Í§ÅÙ¡¤�Ò
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¼ÅÔµÀÑ³±�ËÅÑ¡Ê�Ç¹Ë¹Öè§¢Í§ºÃÔÉÑ·
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º¨¡. «Ô¹à¹à¨ÍÃ� à·¤â¹âÅÂÕ (µ�Í)

»ÃÐàÀ· ¼ÅÔµÀÑ³±� ÃÒÂÅÐàÍÕÂ´

«Í¿µ�áÇÃ� - pRoMiSe Restaurant   «Í¿µ�áÇÃ�ÊíÒËÃÑºÃ�Ò¹ÍÒËÒÃ »ÃÐ¡Íº �́ÇÂ 3 âÁ Ù́ÅËÅÑ¡ 
1) Front-End System (ÃÐººË¹�ÒÃ�Ò¹)
2) Back Office System (ÃÐººÊ¹ÑºÊ¹Ø¹ËÅÑ§º�Ò¹)
3) Inventory System (ÃÐººÊÔ¹¤�Ò¤§¤ÅÑ§)

- pRoMiSe Spa and Beauty 
Clinic

â»Ãá¡ÃÁºÃÔËÒÃ§Ò¹¤�Ò»ÅÕ¡·ÕèÍÍ¡áººà©¾ÒÐÊíÒËÃÑº
Ø̧Ã¡Ô¨Ê»Ò

- pRoMiSe Retail
â»Ãá¡ÃÁºÃÔËÒÃ§Ò¹ ³ ¨Ø´¢ÒÂ à¾×èÍ¡ÒÃ¨Ñ́ ¡ÒÃ´�Ò¹¡ÒÃ
¢ÒÂ ¢�ÍÁÙÅ·Ò§¡ÒÃµÅÒ´ ¤ÅÑ§ÊÔ¹¤�Ò·ÕèÁÕ¤ÇÒÁ«Ñº«�Í¹
ËÅÒ¡ËÅÒÂáÅÐÁÒ¡ÊÒ¢Ò

-Tablet Ordering System -ÃÐººÊÑè§ÍÒËÒÃáÅÐ¡ÒÃ¨Ñ́ ¡ÒÃº¹ÍØ»¡Ã³� Tablet

ÎÒÃ�´áÇÃ� POS Touch Screen, Touch Screen Monitor, Compact PC Server, Receipt/ Slip 
Printer, Reader, VPN, Display, Cash drawer, POS Supply

ºÃÔ¡ÒÃËÅÑ§
¡ÒÃ¢ÒÂ

-Call Center (Hot line)
-Remote support
-Onsite service 
-Maintenance agreement 

ºÃÔ¡ÒÃËÅÑ§¡ÒÃ¢ÒÂâ´Â½�ÒÂÊ¹ÑºÊ¹Ø¹§Ò¹·Ò§à·¤¹Ô¤
µÅÍ´ 7 ÇÑ¹µ�ÍÊÑ»´ÒË� (9.00 ¹.- 24.00 ¹.)



ÅÙ¡¤�ÒÊ�Ç¹Ë¹Öè§·Õèãª�ÊÔ¹¤�ÒáÅÐºÃÔ¡ÒÃ

¡ÅØ�ÁÅÙ¡¤�ÒÃ�Ò¹ÍÒËÒÃ
(Restaurant)

¡ÅØ�ÁÅÙ¡¤�Ò Ø̧Ã¡Ô¨Ê»ÒáÅÐÊ¶ÒºÑ¹¤ÇÒÁ§ÒÁ
(Spa & Beauty Clinic)

¡ÅØ�ÁÅÙ¡¤�Ò Ø̧Ã¡Ô¨¤�Ò»ÅÕ¡
(Retail)
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º¨¡. «Ô¹à¹à¨ÍÃ� à·¤â¹âÅÂÕ (µ�Í)



·ÕèÁÒ: ¡ÃÁ¾Ñ²¹Ò¸ØÃ¡Ô¨¡ÒÃ¤�Ò, ¡ÃÁ¡ÒÃ·�Í§à·ÕÂÇ

Ê¶ÔµÔ¨íÒ¹Ç¹¹Ñ¡·�Í§à·ÕÂÇµ�Ò§ªÒµÔáÅÐ¡ÒÃ¨Ñ́ µÑé§ Ø̧Ã¡Ô¨ãËÁ�ã¹»ÃÐà·Èä·Â

Ë¹�ÇÂ: ÃÒÂ 2014 2015 2016

¨íÒ¹Ç¹¹Ñ¡·�Í§à·ÕèÂÇµ�Ò§»ÃÐà·È      24.81     29.92    32.59 

¨íÒ¹Ç¹¹ÔµÔºØ¤¤Å·Õè´íÒà¹Ô¹¡Ô¨¡ÒÃÃ�Ò¹ÍÒËÒÃÍÂÙ�  8,674    10,831   11,609 

ÍÑµÃÒàµÔºâµ¹Ñ¡·�Í§à·ÕèÂÇµ�Ò§»ÃÐà·È N/A 20.61% 8.91%

ÍÑµÃÒàµÔºâµ¹ÔµÔºØ¤¤ÅÃ�Ò¹ÍÒËÒÃ N/A 24.87% 7.18%

CAGR - ¨íÒ¹Ç¹¹Ñ¡·�Í§à·ÕèÂÇµ�Ò§»ÃÐà·È 14.61%
CAGR - ¨íÒ¹Ç¹¹ÔµÔºØ¤¤ÅÃ�Ò¹ÍÒËÒÃ 15.69%

988 1,166 1,342 1,447 1,503 1,537 

19.23 
22.35 

26.55 24.81 
29.92 

32.59 
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2554 2555 2556 2557 2558 2559

¨íÒ¹Ç¹¡ÒÃ¨Ñ́ µÑé§¸ØÃ¡Ô¨Ã�Ò¹ÍÒËÒÃãËÁ� ¨íÒ¹Ç¹¹Ñ¡·�Í§à·ÕèÂÇµ�Ò§»ÃÐà·È

Ë¹�ÇÂ:  Å�Ò¹ÃÒÂ Ë¹�ÇÂ: ÃÒÂ ► Ø̧Ã¡Ô¨Ã�Ò¹ÍÒËÒÃ à»�¹ Ø̧Ã¡Ô¨·ÕèÁÕ¤ÇÒÁà¡ÕèÂÇà¹×èÍ§¡ÑºÍØµÊÒË¡ÃÃÁ
¡ÒÃ·�Í§à·ÕÂÇ áÅÐÁÕ¤ÇÒÁÊÑÁ¾Ñ¹ �̧¡Ñº¡ÒÃ í́ÒÃ§ªÕÇÔµ»ÃÐ¨íÒÇÑ¹¢Í§
Á¹ØÉÂ� »ÃÐ¡Íº¡ÑºÊÀÒ¾ÊÑ§¤ÁáÅÐàÈÃÉ°¡Ô¨»�¨¨ØºÑ¹·Õèµ�Í§¡ÒÃ
¤ÇÒÁÊÐ´Ç¡ÊºÒÂ Ø̧Ã¡Ô¨Ã�Ò¹ÍÒËÒÃã¹»ÃÐà·Èä·Â¨Ö§ä´�ÃÑº¡ÒÃ
¤Ò´¡ÒÃ³�Ç�Òà»�¹¸ØÃ¡Ô¨·ÕèÁÕÈÑ¡ÂÀÒ¾ÊÙ§ 

► ã¹ª�Ç§ 5 »�·Õè¼�Ò¹ÁÒ (2555 -2559) ¨íÒ¹Ç¹¹Ñ¡·�Í§à·ÕèÂÇ
µ�Ò§ªÒµÔ·Õèà Ố¹·Ò§à¢�ÒÁÒ»ÃÐà·Èä·ÂÁÕÍÑµÃÒ¡ÒÃàµÔºâµä»ã¹·ÔÈ·Ò§
à ṌèÂÇ¡Ñº¨íÒ¹Ç¹¡ÒÃ¨Ñ´µÑé§¸ØÃ¡Ô¨Ã�Ò¹ÍÒËÒÃ â´ÂÁÕÍÑµÃÒ¡ÒÃ
àµÔºâµà©ÅÕèÂ (CAGR) ¢Í§¨íÒ¹Ç¹¹Ñ¡·�Í§à·ÕÂÇµ�Ò§ªÒµÔ à·�Ò¡Ñº 
9.88% 

► ÍÑµÃÒàµÔºâµ¢Í§¹Ñ¡·�Í§à·ÕèÂÇµ�Ò§ªÒµÔ  áÅÐ¨íÒ¹Ç¹ Ø̧Ã¡Ô¨
Ã�Ò¹ÍÒËÒÃã¹»� 2559 ÍÂÙ�·Õè»ÃÐÁÒ³ 8.91% áÅÐ 7.18% 
µÒÁÅíÒ´Ñº â´ÂÁÕ»�¨¨ÑÂÊ¹ÑºÊ¹Ø¹¨Ò¡¾ÄµÔ¡ÃÃÁ¡ÒÃºÃÔâÀ¤¢Í§
¤¹ä·Â áÅÐ¡ÒÃÊ�§ÍÍ¡ÊÔ¹¤�ÒÊíÒàÃç¨ÃÙ»ã¹µÅÒ´»ÃÐªÒ¤Á
àÈÃÉ°¡Ô¨ÍÒà«ÕÂ¹ (AEC)

ÍØµÊÒË¡ÃÃÁ¡ÒÃ·�Í§à·ÕèÂÇáÅÐÃ�Ò¹ÍÒËÒÃ
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º¨¡. «Ô¹à¹à¨ÍÃ� à·¤â¹âÅÂÕ (µ�Í)



Software
39%

MA áÅÐºÃÔ¡ÒÃ
15%

Hardware
46%

ÊÑ´Ê�Ç¹¡ÒÃ¢ÒÂáÅÐãË�ºÃÔ¡ÒÃ
¤ÃÖè§»�áÃ¡

Software MA áÅÐºÃÔ¡ÒÃ Hardware

11.20%

19.05%

28.85%

23.53%

17.37%
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ÊÑ́ Ê�Ç¹¢Í§ÅÙ¡¤�ÒãËÁ�ã¹áµ�ÅÐ»�

º¨¡. «Ô¹à¹à¨ÍÃ� à·¤â¹âÅÂÕ (µ�Í)
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2013 2014 2015 1H20172016



¡ÒÃÇÔ Ñ̈Â ¾Ñ²¹Ò áÅÐâ¤Ã§¡ÒÃã¹Í¹Ò¤µ

CMMI Certification

Mobile Device

Web & Cloud-based Application

Hotel Business Intelligence

MSL Big Data Platform

2013 - 20152013 - 2015

2014 - 20152014 - 2015

2015 - 20172015 - 2017

2016 - 20172016 - 2017

2014 - 20172014 - 2017

• ¾Ñ²¹Òâ»Ãá¡ÃÁà¾ÔèÁàµÔÁà¾×èÍãª�§Ò¹º¹ÍØ»¡Ã³�¾¡¾Ò àª�¹ 
Smart Phones áÅÐ Tablets ·íÒãË�ÁÕÊÔ¹¤�Ò·ÕèËÅÒ¡ËÅÒÂ
áÅÐµÍºÊ¹Í§¤ÇÒÁµ�Í§¡ÒÃ¢Í§ÅÙ¡¤�Òä´�ÁÒ¡¢Öé¹ 

Tourism Software 2017 - 20182017 - 2018

• ¼ÅÔµÀÑ³±� áÅ ÐºÃÔ¡ÒÃ¢Í§ºÃÔÉÑ ·Ï ¼� Ò¹¡ÒÃÃÑºÃÍ§
ÁÒµÃ°Ò¹ã¹ÃÐ´ÑºÊÒ¡Å ª�ÇÂÊ¹ÑºÊ¹Ø¹ãË�ä´�ÃÑº¡ÒÃÂÍÁÃÑº
¨Ò¡ÅÙ¡¤�Ò·Ñé§ã¹»ÃÐà·ÈáÅÐµ�Ò§»ÃÐà·È

• µÍºÊ¹Í§¤ÇÒÁµ�Í§¡ÒÃ¢Í§ÅÙ¡¤�Ò¼�Ò¹¡ÒÃãª�â»Ãá¡ÃÁº¹
ÃÐººÍÔ¹àµÍÃ�à¹çµ á·¹¡ÒÃãª�§Ò¹º¹à¤Ã×Í¢�ÒÂÀÒÂã¹Í§
¡Ã³� (Local Network)

• â»Ãá¡ÃÁÇÔà¤ÃÒÐË�¢�ÍÁÙÅ·Ò§Ê¶ÔµÔ¢Í§¼Ù�à¢�Ò¾Ñ¡ ·Ñé§ÀÒÂã¹Í§
¡Ã³� ÍÔ¹àµÍÃ�à¹çµ áÅÐ Social Network à¾×èÍãª�ãË�à¡Ô´
»ÃÐâÂª¹�ã¹¡ÒÃ´íÒà¹Ô¹ Ø̧Ã¡Ô¨¢Í§¼Ù�»ÃÐ¡Íº¡ÒÃâÃ§áÃÁ

• â»Ãá¡ÃÁÇÔà¤ÃÒÐË�¢�ÍÁÙÅ¨Ò¡áËÅ�§¢�ÍÁÙÅã¹ Social Media 
à¾×èÍãË�¼Ù�»ÃÐ¡Íº¡ÒÃÊÒÁÒÃ¶ÈÖ¡ÉÒ¤ÇÒÁà¤Å×èÍ¹äËÇ¢Í§
¼Ù�ºÃÔâÀ¤ ÃÇÁ¶Ö§á¹Çâ¹�Á·Ò§´�Ò¹¡ÒÃµÅÒ´ÍÂ�Ò§·Ñ¹·�Ç§·Õ 

• ÈÖ¡ÉÒâÍ¡ÒÊ·Õè¨Ðà¢�ÒÃ�ÇÁÅ§·Ø¹¡ÑººÃÔÉÑ·Í×è¹ «Öè§à»�¹¼Ù�¾Ñ²¹Ò
áÅÐãË�ºÃÔ¡ÒÃÃÐººâ»Ãá¡ÃÁÍ×è¹·Õèà¡ÕèÂÇ¢�Í§¡Ñº¡ÒÃºÃÔËÒÃ
¨Ñ́ ¡ÒÃâÃ§áÃÁáÅÐ·�Í§à·ÕèÂÇ ·Ñé§ B2B áÅÐ B2C
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ÊÃØ»¢�ÍÁÙÅ·Ò§¡ÒÃà§Ô¹ÊÃØ»¢�ÍÁÙÅ·Ò§¡ÒÃà§Ô¹



â¤Ã§ÊÃ�Ò§ÃÒÂä´�

 หมายเหตุ : รายไดอ้ืÉน ไดแ้ก่ กาํไรจากอตัราแลกเปลีÉยน ดอกเบีÊยรบั และกําไรจากการจาํหน่ายทรพัยส์นิ เป็นตน้ 

â¤Ã§ÊÃ�Ò§ÃÒÂä �́ (§º¡ÒÃà§Ô¹ÃÇÁ)â¤Ã§ÊÃ�Ò§ÃÒÂä �́ (§º¡ÒÃà§Ô¹ÃÇÁ 6 à´×Í¹)â¤Ã§ÊÃ�Ò§ÃÒÂä �́ (§º¡ÒÃà§Ô¹ÃÇÁ 6 à´×Í¹) (Ë¹�ÇÂ : Å�Ò¹ºÒ·)

53.1
63.9

101.1

133.1

57.7
72.2
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105.7
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2013 2014 2015 2016

58.0
74.5

1H2016 1H2017
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â¤Ã§ÊÃ�Ò§ÃÒÂä´� (µ�Í)

 หมายเหตุ : บรษิทัฯ ไดร้วมรายไดข้อง MSL เขา้มาในงบการเงนิรวม ตั Êงแต่ 1 กนัยายน 2558 เป็นตน้มา  จาํนวน 26.70 ลา้นบาท

ÊÑ́ Ê�Ç¹ÃÒÂä´�¨Ò¡¡ÒÃ¢ÒÂáÅÐãË�ºÃÔ¡ÒÃ (§º¡ÒÃà§Ô¹ÃÇÁ 6 à´×Í¹)ÊÑ́ Ê�Ç¹ÃÒÂä´�¨Ò¡¡ÒÃ¢ÒÂáÅÐãË�ºÃÔ¡ÒÃ (§º¡ÒÃà§Ô¹ÃÇÁ 6 à´×Í¹) (Ë¹�ÇÂ : Å�Ò¹ºÒ·)

55.2 61.2
73.28

92.6

40.4 38.6

26.7 

40.5 

17.3 
31.1

2.5
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 140
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53.1 63.9

101.1

133.1

2013 2014 2015 2016

57.7

72.2

1H2016 1H2017
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 หมายเหตุ : บรษิทัฯ ไดร้วมรายไดข้อง Synature เขา้มาในงบการเงนิรวม ตั Êงแต่ 20 มถุินายน 2560 เป็นตน้มา  จาํนวน 2.50 ลา้นบาท



»ÃÐàÀ·ÃÒÂä´�¨Ò¡¡ÒÃ¢ÒÂáÅÐãË�ºÃÔ¡ÒÃ

1H2016

 หมายเหตุ : งานบรกิารอืÉน เช่น การลงโปรแกรมใหม่ และการแกไ้ขปัญหาการใชง้านเป็นรายครั Êง เป็นตน้

ÃÒÂä´�¨Ò¡¡ÒÃ¢ÒÂáÅÐãË�ºÃÔ¡ÒÃ (§º¡ÒÃà§Ô¹ÃÇÁ 6 à´×Í¹)ÃÒÂä´�¨Ò¡¡ÒÃ¢ÒÂáÅÐãË�ºÃÔ¡ÒÃ (§º¡ÒÃà§Ô¹ÃÇÁ 6 à´×Í¹)
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¨íÒË¹�ÒÂáÅÐºÃÔ¡ÒÃ
µÔ´µÑé§â»Ãá¡ÃÁ

24.26%

¾Ñ²¹ÒáÅÐ´ÙáÅÃÑ¡ÉÒÃÐºº
áÅÐ«�ÍÁºíÒÃØ§¢Í§ MSL

43.13%

ºÃÔ¡ÒÃ´ÙáÅÃÑ¡ÉÒ
ÃÐººáÅÐ«�ÍÁºíÒÃØ§

26.98

1H2017

§Ò¹ºÃÔ¡ÒÃÍ×è¹

2.17%

ÃÒÂä´�¨Ò¡¡ÒÃ¢ÒÂ 
SYN

3.46%

§Ò¹ºÃÔ¡ÒÃÍ×è¹

4.6%

¨íÒË¹�ÒÂáÅÐºÃÔ¡ÒÃ
µÔ´µÑé§â»Ãá¡ÃÁ

34.4%

¾Ñ²¹ÒáÅÐ´ÙáÅÃÑ¡ÉÒÃÐºº
áÅÐ«�ÍÁºíÒÃØ§¢Í§ MSL

30.1%

ºÃÔ¡ÒÃ´ÙáÅÃÑ¡ÉÒ
ÃÐººáÅÐ«�ÍÁºíÒÃØ§

30.9%
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