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KTC Overview

* Incorporated in 1996 as a credit card servicing subsidiary company of Krungthai Bank PLC
* InJuly 2002, KTB sold the credit card portfolio to KTC which subsequently transformed KTC into a full consumer finance company

E
N
Shareholder Structure KTC Holding Structure =5
Z
KTB, Thai
49.29% Institutional, Top 5 Shareholders
8.88% 49.29%
1. Krungthai Bank Public Company Limited 49.29% ( é’ éﬂ
1]
c 3
. Krungthai 7o
1 7,955 2. MR. MONGKOL PRAKITCHAIWATTANA 12.65% R
Shareholders
3. MS. CHANTANA JIRATTITEPAT 4.83%
Thai .
Individual, 4. Thai NVDR Company Limited 4.14% KTC Prepaid Co., Ltd. o x
26.90% g 3
o
Foreign, 5. UOB KAY HIAN PTE LTD A/C - RC 4.09% 100.00% 33
14.93% 23
(As of 30 Sep 2024) o2
(=]
. KTC Nano Co., Ltd.
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> -
(V]
75.05% 24.95% L
Krungthal KTB Leasing Co., Ltd.
| Funding 75.05% 24.95% §
g
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Acquisition w .
Channel Marketing
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Method @ «e
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Business Structure & BOT Regulations

%Total Gross A/R

Personal Loan
Credit Card 32.8%

65.0%

106,183

Million Baht

Leasing
2.2%

(As of 30 Sep 2024)

%Total Revenue

Credit Card
61.8%

Personal Loan
37.0%

20,434

Million Baht

Leasing
1.2%

(As of 30 Sep 2024)

Type of Loan

Minimum
Income
(THB)

Maximum

Credit Line
(THB)

Maximum
Interest Rate
& Fee

Rate Cap
History

L

Credit
Card

Multipurpose
Unsecured
Nationwide

15,000

1.5x (income < 30K)
3x (income 30 - 50K)
5x (income > 50K)

16%

18%  20% 48y 16%

Apr-04 Jul-07 Sep-17 Aug-20

>

Personal
Loan

Multipurpose
Unsecured
Nationwide

1.5x (income < 30K)
5x (income > 30K)

25%

28% 25%

Jul-05 Aug-20

=7

Auto Title
Loan

Multipurpose
Secured or Unsecured
Nationwide

Automotive Value

24%
0,
28% 4%
Jan-19 Aug-20

I

Hire
Purchase

Multipurpose
Secured
Nationwide

Automotive Value

New Car 10%

Used Car 15%

New & Used 23%

Mo

10%

torcycle

23%

15%

New Car Used Car Motorcycle
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2024 KTC Debt Restructuring & BOT Relief Measures

Credit Card
% KTC PROUD
Cash Card

Severe

Persistent
Debt

. KTC
S Fixed Loan

P BERM
Car for Cash
G (Car & Big Bike)

P BERM

M Car for Cash
(MotorBike)

Assistance

Measure

Change to
Long Term
Personal Loan

Convert
Revolving Loan
to Term Loan

Convert
Revolving Loan
to Term Loan
Qualification:

= Not categorized as NPL

= Paid interest more than
principal over the past 5 years

= Monthly Income <20K THB

Lower
Installiment by
30%

Lower Installment
by 30%
Extend

Payment Term

Convert
Revolving Loan
to Term Loan

Interest
Rate

15.75%
Per Annum

Based on
Current
Agreement

15%
Per Annum
Debtors can still utilize
the available credit limit

(Determined on a case-
by-case basis)

Based on
Current
Agreement

Based on
Current Agreement

Based on
Current Agreement

Based on
Current
Agreement

Period

48 Months

60 Months

60 Months /

84 Months
Effective from 1 Jan 2025

3 Billing
Cycles

3 Billing Cycles

60/72/84
Months

60 Months

Source: KTC Product Disclosure Table, KTC Official Website as of 16 Jul 2024, BOT Relief Measure (Revised) Announcement on 2 Aug 2024

Minimum
Payment

Extends the minimum payment at 8% from the
end of 2024 to the end of 2025.

Debtors who pay a minimum payment of >8%
o receive cashback, per the below rates,
paid quarterly in 2025.

1H25 2H25
0.5% 0.25%

of outstanding

of outstanding
balance balance

Debtors who are unable to meet the 8%

threshold

o Can choose to restructure an outstanding
credit-card loan into a term loan before
turning to NPL.

o Can still utilize the available credit limit
(Determined on a case-by-case basis)

o Effective September 2024.

Debt
Consolidation

Eligible for mortgages and retail loans.

LTV ratio restrictions will be relaxed. Debtor's
overall burden must be reduced.

Effective September 2024 to December 2025.
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Key Highlights 9M24

Total Revenue Net Profit -
20,434 MB 5,549 MB

8.9% (YoY) 0.3% (YoY) &
A Total Portfolio Sustained Earnings Quality -
\V (Gross AR) % %
106,183 MB | -

V¥ 0.5% (YoY

| ° (Yoy) @ Stable Portfolio Growth S
B CreditCard g Personalloans = .= Leasing g:
: 3
69,093 MB 34,806 MB 2,284 MB | g e
V¥ 0.2% (YoY) 2.1% (YoY) -V 32.2% (YoY) Steady Increase in Spending .
Credit Card Spending Net Interest Margin || ’
211,459 MB o 2

1:) 0% (YoY 13.1% Manageable Asset Quality with 5

070 (Yoy) a Robust Loss-Absorbing Buffer -

Total NPL NPL Coverage Ratio

1.61% 1.93% 421.9% 373.3%

(Separate) (Consolidated) (Separate) (Consolidated)

KRUNGTHAI CARD PUBLIC COMPANY LIMITED 6
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Financial Result 9M24 L <TCS

0
}) Total Revenue 20,434 ‘ KX 8.9% Total Expense 13,524 | 13.6% 3¢
Million Baht (YoY) Million Baht (YoY) %:. %
&
O Total Revenue : Total Operating Expense 7,187 12.8%
Unit: MB i Million Baht (YoY)
. i o3
| 83
i O Cost to Income Ratio 2 5
21,442 23231 25418 | o ..o 20,434 | . s
o———o—o° = 34.2% 34.9% 34.6% @ 34.0%  35.2%
O- -O O . O0—0
; i 33
: i 30
| i 313
| 8,801 7.187 35
i 8,117 . 6,371 °5
i 7,326 i )
i 3,112 | 2,634 A T.7% vy o
‘ ‘ g2
13,6130 4383 | PALY A 1.8% 2,237 | 2g
i m 877 808 i m A 11.2% viv é
i 2,015 2,140 2,186 1,542 1,802 A 16.8% viv -
! 15.0% ! E
4 294 4 973 5 557 I 4 054 #9591 A 150 : f
: 2,501 2,694 | 2,043 2141 A 48%vw T
3266 3421 [3249 = 2408 3.086 A 22 | 4% : E
2021 2022 2023 ' 9m23 9mM24 2021 2022 2023 |  om23 9m24
Interest Income Fee Income Fee Marketing Other Personal
. (Including Credit Usage) . (Excluding Credit Usage) Recovery Income . Expense . Expense operating Expense Expense

(Other Taxes, F&E and etc.)
Note: Based on Consolidated Financial Statement

KRUNGTHAI CARD PUBLIC COMPANY LIMITED



Expected Credit Loss

v

Expected Credit Loss Allowance for Expected Credit Loss o
Credit Cost (Total ECL to Total Loan) NPL Coverage ratio (Total Allowance to NPLs) fg §
- Separate —O- Consolidated Q- Separate —0O— Consolidated ‘% -
: 465% 502% 476% | 0
59% 474  52% | 5.4% 6.3% sl a22% oz
5.4% Lo 50% | 549 6.1% i g3
7% | A% 299% | 382% 373% @5
Total Expected Credit Loss Total Allowance for Expected Credit Loss (Total Allowance to Total Loan)
Unit: MB i Unit: MB o 3
i Q- Separate —0O~ Consolidated % 2
: 0 3 9
103\..9_..._.._..05./.0 ..... Ba% oh 8'8,‘1{;%_1:% ;s
i A 16.4% 29 0° 2% | 8.4%
i vy 0 8.2% 8.0% 8.2% | () 6.7%
5,894 | i )
5,456 i 9,691 8.792 9,763 ] 9.469 §6
4,868 ; 4,985 ; ESE & oo o B
4,282 m iz - BEE 710 Y190
5 i 2

2021 2022 2023 9M23 oaM24 2021 2022 2023 oam23 9M24

[ ) ECL @ Allowance for ECL - KTC @ Allowance for ECL - KTBL
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Balance Sheet and Source of Fund @

22
<o
. T2
THB Billion THB Billion S2
112.8 @ @
101.8 105.7 7
66.4 @
89.5 61.6
77.0 : 60.1
e 54.4
G,
71% -
74% 73%
80%
o X
2021 2022 2023 e, > 5 70, 2.9% £3
mmm Assets Liabilities Equity D/IE S . —— =0 38
o 0 o g
% 10% 14% 16% g
. . v, | ’
| 6% |
Maturity Profile ot 20 5ep 2020 —7o— 20—
59,522 e 2021 2022 2023 om24 z g
c Q
5,245 MB 48,077 MB Debentures = Eo-
2.41% 8.12% Long-Term Loans “
(2024 = 11,845 MB -
@1.84%) 15.830 L$%malarll'ng mmmm Short-term loans (Excluding KTB and related parties)
’ uration
Unit: MB 1 3,000 3.41% 2.17 Years =mmm Short-term loans - KTB and related parties %’
2.52% @ LoankTe «=Q==Cost of fund g-
93,3%/2 @ Bond KTC %—,:
e Total ST Credit Line = 28,371 MB <
5,245 5,200 ST: KTB=18,061 MB, Others =10,310 MB
2.41% 3,315 3.03% LT: KTB =14,500 MB
s
500
- 2.90% KTC rating AA- by T§|!r§u5
4Q24 2025 2026 2027 2028 2029 2031
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Profitability Ratio

22
T3
EFs
14.9%  14.6%  14.8%  15.0%  14.7% S
o
13.3%  13.2%  13.2%  13.4%  13.1% 205% 7 Logy  29.6% 0
gy—-—M 27.7% b
30.5% N i
2.5% 2.4% 2.7% 2.7% 2.9% 0 29.5% =3
o 0 (Y 0 27.4% 28.7/0 27.2% & i)
2021 2022 2023 9M23 IM24 2021 2022 2023 o9M23 9M24 o
30
© vield on Loan (O Net Interest Margin (NIM)* © Cost of Fund (COF) § S
=O~= Separate © consolidated 53
*Net Interest Margin (NIM) = (Interest Income (Inc. Credit Usage) - Financial Expense) / Average Gross Receivables 8 g
ROE & ROA EPS & Dividend Payout
ROE 45.2% gg
25.2%  24.6% 41.2% 41.5% S £e
O 22.4% o— A —O 5
8:-;-0.\2168% 20.4% o 2 81
23.5%  24.3% 228% ——==-0 2.42 : :
’ 21.6% 20.1% 2.18 2
1.15 1.27
ROA 7 1% 7.6% 6.8% 7.2% 6.9% 1‘000 —O0— —O E
0'-'--4-—_0 o————_o
6.6% 7.4% 6.8% 7.2% 6.8%
2021 2022 2023 I9IM24
2021 2022 2023 9M23 Iam24
O Dividend Payout Ratio Earning Per Share O Dividend Per Share
=@ Separate © consolidated (Separate) (THB/Share) (THBIShare)

KRUNGTHAI CARD PUBLIC COMPANY LIMITED
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Credit Card Industry & Market Share

v

X0
0 <
< o
3.1% 3.4% 4.2% 4.2% 2.2% 1.6% 2.6% 1.9% 2.3% &3
- — Lg_ o

-6.2° 10.34 ;

Unit: Baht Trillion ::0/0 8.42 9.47

6.96 7.06 7.30 : 23

@9
. 5.31 &8

20.0% 21.1% 21.6% 22.8% 23.6% 19.8% 19.6% 21.2% 21.0% 20.6%
o X
2,00
30
2015 2016 2017 2018 2019 2020 2021 2022 2023 6M24 § i
=l
O GDP Growth (%YoY) mmm Total Credit Card Spending of Industry =)~ Total Credit Card Spending of Industry (%) PCE 8 S
Credit Card Portfolio No. of Credit Cards Credit Card Spending

e
<
38.0% 37.2% 36.2% 65.4% 65.0% 55.9% ’

2

62.0%  62.8%  63.8% S

9 .99 52.7% Z

v 51.3% 51.9% o 51.0% 44.1% 46.6% <

ol 0 0
1 3.3% 14.0% 14’.5% 15.0% 10.1% 9.9% 10.0% 10.6% 34.6% 35.0%
o——> o= o o o o———o0 o o oO———o0
11.9% 11.9% 12.2% 13.0%
2021 2023 9IM24 2021 2022 2023 9IM24 2021 2022 2023 o9M24
@ Commercial Bank @ Non-Bank O KTC

KRUNGTHAI CARD PUBLIC COMPANY LIMITED



Credit Card Performance

Portfolio Growth Portfolio Quality

v

=0
0 <
(V) <e
o KIC 15.4% 2.45% | 2.43% 2'?39/" g3
(%YIY) 1.77% 1.89% ..o s 1A g3
- Industry ~L)* NPL Industry D.....--D"‘. 7
(%YIY) O NPLKTC o——u09p——o0 O——0
738 730 851 919 895 f‘ g
E P
2021 2022 2023 oM24 2021 2022 2023 oM23 9M24 30
Total Credit Card Receivables (Million Baht) KTC Non-Performing Loan (Stage 3) (Million Baht) g g
[+]
Acquisition Channel Card Spending
No. of Credit Card (Million Cards) g
2.52 2.55 2.64 2.76 21.7% §¢
o PN —0 o KTC 2
o O- o= (%YIY) 11.4% 10.0% 3
Acquisition Channel (%) .03, Industry 0.4%
5% 5% 6% 4% (%Y1Y) -
13% 14% 16% 13% -0.7% 2.6% a
16% s
26% B
347 9 265,383 2
30% ' >1% 195,727 238,257 211,459 ¢
24%
23%
e
Ea
2021 2022 2023 om24 ] Az 2023 Im24

KTC Credit Card Spending (Million Baht)

. KTB . Outsource & Telesale Marketing Event & Project Online Others

KRUNGTHAI CARD PUBLIC COMPANY LIMITED



Credit Card Marketing: Year-end 2024 Activities

= Drive Year-End Spending: Offer 0% installments on both first-year and renewal insurance premiums, plus =0
exclusive benefits for Thai-ESG mutual funds to maximize tax savings. by
&
= Celebrate the Festive Season: Redeem high-value FOREVER points with leading shopping and dining partners. %';
=
= Boost Travel: Launch a "Travel Super Deal” campaign to drive year-end tourism across online and offline
channels.
= Enhance Acquisition: Expand e-application channels through strategic partnerships (Bangchak) to attract and
ul
onboard new customers. ? 3
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Personal Loan Performance

Portfolio Growth

Portfolio Quality

=0
0 <
17.9% 3.529 % 3.58% 13
a- -0. 13.5% 2.92%  2.93% RS aoia ’ s
[ Industry (%YIY) 9.1% _ .e°° “teeep 4.0% ~CJ* NPLIndustry 9 5_8 B\'S EN

°® ®ee, .U% o 0 © =

O KTC (%YIY) = . . O NPLKTC 2.99% « 3.11% W

2.54° 2.81% -JI970
10.4% 759 e o4% ’ 2.21%

-2.3% S o .
34,716 34,806 843 896 ’ 1,048 28
33
2021 2022 2023 ImM24 2021 2022 2023 Iam23 am24 % :
Total Personal Loan Receivables (Million Baht) KTC Non-Performing Loan (Stage 3) (Million Baht) g %

(=]

Acquisition Channel Market Share
No. of Accounts (Accounts) >
£a
753,794 743,767 721.743 a%
O— —O— -~ 687,136 37.5% 29.6% 26.9% 26.4% G
—0 —o

Acquisition Chg&nel (%) ) ) —— 73.1% 73.6% @

29 o 3 8% 62.5% 5

5

g

) 69% 4.6% 4.‘3:"/: 4.1% 4.0% &

O- -O -0 o]
2021 2022 2023 om24 @ commercialBank @ Non-Bank O KTC
‘ KTB @ Direct Sale & Telesale KTC Branch Others

KRUNGTHAI CARD PUBLIC COMPANY LIMITED



KTC PROUD Acquisition Campaign in Q4/2024 ¢ "-.._ wc

p. )

-

ﬁ » FREE » 14q
Quick Approval Special Offering . Explored New Channel
Deliver good experience fOf Offer special interest rate new acquisition channels by
customer wl.w negd Ioans.durmg promotion at 19.99% p.a. to . leveraging credit card key partners
the festival with a quick the customer who draw in
approval process in 30 mins seasonal period
E-Application, Self-Service adnsdesnouaa KT PROUD
i §uoanuﬂsﬂmud1qom =
19.99% 7

Wounas
KSo iPhone 15

O«

uugoga 24 idou

doosuls e -
wsouls
1wasulu

TAadouaa yarigoga

500
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KTC PROUD Usage Campaign in Q4/2024

P- )
°
lﬁ
G
(@)

Promote various offerings to enlarge KTC PROUD portfolio in the festival period

2g® 669,334

&Y KTC PROUD Members

>

Offer value with
necessity deals

dasnasuan KTC PROUD
WaUAUNE rijua:

Promote key benefit
of readiness usage

a8 o . in need for | for online cash WD
PRI PAY DAY. everyday usage = on KTC Mobile
3oou .
5 i Swipe Transfer
Withdraw Installment

|

Reward loyal customers
with encourage for
payment disciplinary

KRUNGTHAI CARD PUBLIC COMPANY LIMITED

vasnaibuaa
KTC PROUD
gon Ad¥ice

o

Search for deals
which match the
seasonal demand
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B What's New? & Wiy

‘Special Promotion & Pruvuleges for KTC P BERM Customers’
KTC Widu wsouqra... IiufavidRauluine

WbIYyBIH Aoy
B MBIAJIBAQ

‘Acquisition Campaign’ ‘Special Privileges for Existing Customers’

PRIVILEGE

sjnsey
|eloueul4

‘-U
Ly
=
b
Q
3
=
o
3
12,
(0

oljogiod D1y

-

vasiauunuu

SOOU'II’I

|uauaaoaumanTosuauuo na: umuTawmuruu
donc 350 000 u1nuuTU nas oa\)uaaon\)m\)au

S = | 5 s - = e
souUNBA 4 dovlidind 75% voveoaduido i - a1935a ol " {] ET "E)
Aldsuouva an % an % *

15.n. 2567 - 28 N.W. 2568 & MORE to come...

Special promotion and privileges will be curated and offered to both new and existing KTC P Berm customers
as a NY2025 gift. The first phase campaigns which tie with auto-related business will be launched in December
2024 to capture festive season and will be lasted for the next 3 months.
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Brand Visibility & Process Excellence

‘Brand Visibility’ @Krungthai Channel New Chat Channel

WbIyBiH Aoy
B MBIAJIBAQ

OOH Media LINE
e i Official Account

10307 at s
& fioy
sananidu

KTC fsiin

Online ® B

. KTC Widu snuantou q daumsLounu Yenessng
Surtnufouddld  Wagusn..udunu = Lefe Widu snuantsu
IU'ﬁiquC\ J01dulhnigoan (f:uu N\ )

1,000,00C ws
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|eloueuly4
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o1j0f10d .13

Iawsub wl Bu.
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Krungthai bank media is leveraged to Current Chamner - esse,
increase P Berm brand visibility, employing
both online, on-spot, and OOH media to ensure Line Official Account (Line OA) will be utilized as

KTC WIUU brand visibility. a new chat channel for more efficiency and better
customer experience. <Available Dec’24 onwards>
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Target vs Actual

Target 2024

Net Profit (MB)

[ .I Total Portfolio Growth

8 Credit Card Spending Growth

KTC PROUD Portfolio Growth
(0-90 Days)

New Booking of
P BERM Car for Cash (MB)

Portfolio Quality (%NPL)

Actual 9M24

v
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Target 2025

Net Profit

Net Profit > 2024 Credit Card it
N Spending Growth .

Y 10%
") ¥ 23
Y Total Portfolio Growth s
- 0 s 3
1] J 4-5% | 'y KTC PROUD 85

‘ - Portfolio Growth

3% %3
Portfolio Quality (%NPL) _“
< 2.0%
0 New Booking of .
P BERM Car for Cash :
3,000 MB

KRUNGTHAI CARD PUBLIC COMPANY LIMITED
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Sustainability Overview

Strategies

Economic Dimension
Better Product & Service

'DECENT WORK AND 9 INDUSTRY, INNOVATION CUMATE ]6 PEACE, JUSTICE
ECONDNIC GROWTH 0 AND INFRASTRUCTURE ACTION AND STRONG

KTC PROUD introduces 30-minute approval

electronic self lication to meet
urgencies

Boost tourism to empower
local economies

Strengthens leadership in technology with new
online self application channel for credit cards and
KTC PROUD Cash Card

“Digital Transition
for Customers and Employees”

National Awards

Membership of the Thai
I I SETTHSI  Ind
SE s?nce 2020 &SETTESB()}( CAC Private Sector Collective
2023 Ratings AAA in 2023 corceenve acnon seanar  ACtiON Against Corruption
commes since 2016

Certified as an ESG100 company and recognized for outstanding
sustainability performance by Thaipat Institute since 2016

Excellence CG Scoring by Thai Institute of Directors
A__ A h AA h A Association (I0D) since 2016 (Based on OECD Principles of CG)
@ [@@ @ @ Excellent AGM Scoring by

Thai Investors Association (TIA) in 2024

Business + Product NEWS Compass® Global Award -
Innovation Distinguished Achievement in
Awards 2024 Coaching and Mentoring

KTC Honored by Thai
| | Red Cross Society for

KTC  Honored  with
“Good Citizen, Save

Earth” 2024 Plaque W | | Outstanding

Reinforcing Dedication Commitment to Blood

to Sustainable ESG "/ Donation

Practices

Vision

Purpose

quality of life for all Thais

600D HEALTH 4 QuALITY DECENT WORK AND
AND WELL-BEING EDUCATION ECONOMIC GROWTH

gmm 10 REDUCED
AND IFRASTRUCTURE NEQUALIIES
- Support “Eye Health
& = > .. | Checking Project” in Honor
=z > of His Majesty the King

16 PEACE, JUSTICE
fg;}mﬁ - r Engage local communities’ accessibility to
> ™ | “KTC P Berm Car for Cash” loan through 15

one stop service points across Bangkok and

nearby communities

Welcome students from Ubon Ratchathani University
to learn dispute resolution at 33rd Mediation Fair

“Financial Access

and Education for All Thais”

International Awards

Sustainability
Yearbook Member
A el Coprss Skt

Member of the S&P
Global’s Sustainability
Yearbook 2024

FTSE4Good Index
FTSE4Good  since 2021

MSCI
ESG RATINGS
cee s [ s 0 & [ 2 [asa] MSCIESG Ratings BBB Since July 2023

Silver Winner of
The International
Architecture &
Design Awards
2024

Top Agent Award
2023" from the Japan
National Tourism
Organization (JNTO)

“Financial Industry Solution
Innovation Award 2024” from
Huawei Cloud Computing
Technologies Co., Ltd.

KTC makes Fortune
Southeast Asia 500
List by Revenue
Ranking in 2023

KTC is a member company in the payment and retail lending business
with an emphasis on being a trusted organization with sustainable growth

To provide better financial products and services to enhance

Environmental Dimension
Better Climate

00D HEALTH
AND WELL-BEING

| Partnership  with  Tourism
[ J e Authority of Thailand to drive
sustainable  tourism  and

promote eco-friendly hotels

12 RESPONSIBLE CUMATE
CORSUMPTION ACTION
AND PRODUCTION
‘ N ) @ KTC employees participated
in “Change old underwear
into clean energy”

Wouds:

o, Special promotion EV charger

wnugesa Lo installment 0% up to 10 months

-/

“Environmentally Friendly”

|d Class Standards

Adopting an International
Sustainability Reporting
Framework, the Global
Reporting Initiatives Standards
(GRI Standards) since 2019

STANDARDS

: With Reference

The Information Security
Management System
ISO/IEC 27001:2013

The Privacy Information
Management System
ISO/IEC 27701:2019

ISO/IEC certified
bsi

\J

PCI DSS Version 3.2.1-
Acquiring Service

DISCAILMER STATEMENT: THE USE BY KRUNGTHAI CARD PUBLIC COMPANY LIMITED OFANY MSCI ESG RESEARCH LLC OR ITS AFFILIATES (“MSCI”) DATA, AND THE USE OF MSCI LOGOS, TRADEMARKS, SERVICE MARKS OR INDEX NAMES HEREIN, DO NOT CONSTITUTE A SPONSORSHIP, ENDORSEMENT, RECOMMENDATION, OR
PROMOTION OF KRUNGTHAI CARD PUBLIC COMPANY LIMITED BY MSCI. MSCI SERVICES AND DATA ARE THE PROPERTY OF MSCI OR ITS INFORMATION PROVIDERS, AND ARE PROVIDED ‘AS-IS" AND WITHOUT WARRANTY. MSCI NAMES AND LOGOS ARE TRADEMARKS OR SERVICE MARKS OF MSCI.

KRUNGTHAI CARD PUBLIC COMPANY LIMITED

."‘3 or further information, please refer to https://www.ktc.co.th/en/sustainability-development
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https://www.ktc.co.th/en/sustainability-development

v

Appendix | KTC Ratio Formula

=0
("]
Cost to Income Total Operating Expense / Total Revenue ; g
52
Q R
Credit Cost Expected Credit Loss (ECL) / Total Gross A/IR =
%NPL (Total Stage 3 (Excluding Accrued Interest)) / Total Gross A/R (Excluding Accrued Interest) -
23
£3
NPL Coverage Ratio Total Allowance / (Total Stage 3 + NPL (Excluding Accrued Interest)) vy
D/E Total Liability / Total Equity
33
30
Yield on Loan Interest Income (Including Credit Usage) / Average Gross A/R § E
3 8
(=]
Net Interest Margin (Interest Income (Including Credit Usage) - Financial Costs) / Average Gross A/R
> =
Cost of Fund Finance Costs / Average Borrowing g.g
L o
I
Net Profit Margin Profit Attributable to Owners of the Parent / Total Revenue
2
w
ROE Profit Attributable to Owners of the Parent / Average Equity (Attributable to Owners of the Parent) £
[
=
E
ROA Profit Attributable to Owners of the Parent / Average Total Asset

Remark: Annualized income statement items: Multiply by 4 for 3-month, 2 for 6-month, and 4/3 for 9-month performance
Balance sheet items: Use the average of beginning and ending period balances (e.g., average total asset = (Dec 23 + Sep 24) / 2 for 9M24)

KRUNGTHAI CARD PUBLIC COMPANY LIMITED
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Visit our IRKTC Website

sBybiy Aoy

sj|nsay
|eloueuy

aouew.ojiad
oljojHod JUM

Thai Version English Version

|enjoy
sA jobae)

THANK YOU

For further info, please contact IR Team at +66 2 828 5067 or irktc@ktc.co.th

Disclaimer: This presentation is intended only for use by Krungthai Card Public Company Limited (KTC). No copy or use of this presentation should occur without the permission of
KTC. KTC retains all intellectual property interests associated with the presentation. KTC makes no claim, promise, or guarantee of any kind about the accuracy, completeness, or
satisfactoriness of the content of the presentation and expressly disclaims liability for errors and omissions in such content

Apqeueysng

KRUNGTHAI CARD PUBLIC COMPANY LIMITED


mailto:irktc@ktc.co.th
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