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FY 2022 HIGHLIGHTS

Strong Rebound in
FY 2022 Performance

• Rojukiss skincare continued to 
demonstrate strong growth with  
+12.5% YoY  in revenue, faster growth 
rate than 2021, from accelerated NPD 
launches and increase in marketing 
investment.

• Color cosmetic turned around to 
growth at +26.3% YoY in revenue  
after 2020–2021 decline from the 
pandemic (-34% YoY), thanks to 
increase in NPDs and market 
recovery. 

Strong Performance 
Growth in Overseas Sales 

• Revenue from Overseas increased 
+30.6% YoY from both Cross border 
from expansion into Myanmar, and 
Foreign distributor.

• Foreign distributor for Indonesia and 
Vietnam continued to grow by +13.0% 
YoY, slower than expected growth 
due to competitive challenge from 
new brands introduced into Indonesia 
esp. a cheap local serum brand.

Expanded into Health from 
a launch of Covitrap

• Officially launched COVITRAP 
nasal spray in 4Q/2022, which has 
been distributed through various 
channels.

Strong Performance with 
growth in Core brands

• KISS reported strong consolidated  
growth of +20.7% YoY in revenue 
and +24.7% YoY in net profit.

• KISS Beauty business (excluding 
HIB), grew +6.5% YoY in revenue 
with decline in net profit vs. LY but 
at an improved rate compared to 
the last 2 years of the pandemic due 
to diluted gross margin from Forex 
impact and increase in Marketing 
investment after sign of market 
recovery.   
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P&L STATEMENT Q4/2022

(Unit: THB mm, %)

FINANCIAL OVERVIEW

Revenue
• Operating revenue was Baht 336.5 million in Q4/22, increased by 94.0% YoY

and 43.3% QoQ due to:

o Core business grew very well from  Rojukiss skincare and Sis2Sis color 
cosmetic both YoY and QoQ

o as well as revenue from Health segment, which is the first quarter of full 
consolidation from the investment in Hibiocy Company Limited ("HIB“).

o The recovery of both Domestic and Overseas sales 

• If compared FY22 VS FY21 was increased by 20.7% due to

o Core business continued to expand from Rojukiss skincare and Sis2Sis color 
cosmetic

o Domestic sales recovered in the 2H/2022 
o Oversea sales increased from both foreign distributor and Cross border 

channels, with total growth of 30.6% YoY.

Net Profit
• Net Profit was Baht 61.1 million in Q4/22, increased by 209.5% YoY and 65.4% 

QoQ mainly due to sales growth and gross profit improvement as well as fully 
consolidated the investment in HIB, while Net Profit Margin was 18.1% in Q4/22, 
improved from 15.7% in Q3/22 and improved from 11.4% in Q4/21

• Net Profit was Baht 147.9 million in FY 2022, increased by 15.9% from 15.4% in 
2021

(THB mn) Q4/2022 Q3/2022 Q4/2021 QoQ (%) YoY (%) FY 2022 FY 2021 YoY (%)

Total Revenue 336.5 234.9 173.5 43.3% 94.0% 932.3 772.3 20.7%

Other income 2.3 1.2 1.5 82.7% 45.7% 7.7 3.8 104.5%

COGS (161.2) (119.9) (83.7) 34.5% 92.6% (447.8) (358.6) 24.9%

Gross profit 175.3 115.0 89.7 52.5% 95.3% 484.5 413.7 17.1%

EBIT 76.3 44.9 23.2 69.8% 228.6% 183.1 151.6 20.8%

EBITDA 80.8 57.3 26.7 40.8% 202.5% 200.0 165.7 20.7%

Net Profit 61.1 36.9 19.7 65.4% 209.5% 147.9 118.6 24.7%

GPM 52.1% 49.0% 51.7% 52.0% 53.6%

NPM 18.1% 15.7% 11.4% 15.9% 15.4%



INVOICED SALES BY QUARTER

SALES 
PERFORMANCE

In a normal situation during pre Covid-19 outbreak, sales by quarter could be varied QoQ due to seasonality effect. 
However, with the impact on 1st and 2nd waves of Covid-19 outbreaks when we were locked down for very long period, 
sales declined -18% for 2 consecutive years. Starting from Q2’22, base business resumed to grow with strong product 
launches and marketing plan.

298 

321 

282 

334 
323 

221 

241 
223 

252 

218 

180 178 177 

202 

244 

372 

Pre Covid-19

Revenue growth +31%

1st Wave : Wuhan

Revenue declined -18%

2nd Wave : Delta

Revenue declined -18%

3rd Wave : Omicron

Revenue growth +20%

INVOICED SALES FY2019 - 2022

KISS base business gradually recovered in 2H 2022 after declining 
for the past 2 years with Covid-19 impact, driven by strong growth 
of core brands – Rojukiss and Sis2Sis. New business expansion into 
serious health products, through investment in a subsidiary, 
Hibiocy Co., Ltd., helps accelerate growth of total group.
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FINANCIAL
SUMMARY (2019-2022)

NET PROFIT

During Covid-19 outbreak, KISS 
still delivered profit with 17.4% and 
15.4% in 2020-2021 respectively. 
Strong rebound in 2022 with +25% 
growth YoY and 15.9% net profit 
margin.
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GROSS PROFIT MARGIN vs FX RATE

Gross profit margin of FY2022 was 
52.0%, declined due to FX rate. USD 
was very strong last year with 
average rate of 35.06 Baht/USD.
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Selling 
Expenses

% to Sales

SELLING EXPENSES

During Covid-19 outbreak, KISS 
held advertising & promotion 
spending especially during lock 
down. Started from 2H 2022, KISS 
resumes to invest in media 
advertisement to bring back 
brand awareness and to promote 
key NPDs. However, the % 
spending to sales of FY 2022 was 
still lower than pre-covid level. 
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ADMINISTRATIVE EXPENSES
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Admin 
Expenses

KISS had provision of AR Indonesia 
for 3 quarters Q1-Q3’22, totaling of 
22 million Baht. In Q4’22, the 
subsidiary (Hibiocy) was fully 
operated after FDA approved on 
its first product Covitrap and 
started to proceed on trademark 
and patent registrations in several 
countries for future expansion 
potential. Net, with saving from 
other operations at KISS, total year 
administrative expenses increased 
by 24 million Baht.
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KISS  STRATEGY

2 Lead ‘Convenience H&B’ 
Innovation
➢ Continuously launch NPDs –

Accessible with high value 
for money  

Solidify ‘Selling    
Channels & Coverage’
➢ Grow distribution points and 

share of shelf across channels
➢ Aggressively expand presence 

on-line 

3‘Champion Thailand, 
Expand Asia’

➢ Accelerate growth in 
Indonesia and Vietnam

➢ Strengthen Cross Border 
distribution including exploring 
China

4

Expand to H&B with 
Winning Brand Portfolio

➢ Drive Rojukiss to be a 
Powerhouse brand in Beauty

➢ Build 2nd / 3rd pillar brands in 
Beauty

➢ Enter into Health

1



KISS STRATEGIC 
DIRECTION

2022

Strengthen Foundation 

for Growth

✓ Invest in Marketing with 
priority on Rojukiss & 
skincare

✓ Enter (Serious) Health 
with medical device 
innovation

✓ Expand Online E-com 
channel

✓ Explode Indonesia

2023

Enhancing Strong 

Growth

2024

Fully Expand and 

Diversify

✓ Rojukiss to reach Baht 1 
Bn

✓ Diversified Beauty 
Portfolio

✓ Expand Health – skus
and geography 

✓ Balanced Distribution 
Channels offline and 
online (15% sales target)

✓ Fully expand Overseas 
focused Indonesia and 
Vietnam

Rojukiss Brand

1 Billion Baht
2026

Health and Beauty 

Solution in SEA

Sales

3 Billion Baht

Domestic 
Skincare
40-45%

Cosmetic / Hair / Scalp
15-20%

Overseas
20-25%

Health 
15-20%

3bn

80% 20%

Offline Online

By Business Line

By Channels



2023 OUTLOOK

Fully Expand & Market COVITRAP Anti-CoV Nasal Spray

Settle for overseas business model
to invest and grow sustainably 

Unleash Sis2Sis beyond CVS to all channels

Fully Invest in ROJUKISS to be Top of Mind 
Brand & Build 2nd Pillar brand in skincare

Grow Offline channels 
& Accelerate E-com 

social commerce, marketplace



Lead Massifying  ‘Convenience Health 
& Beauty’ Innovation

Solidify ‘Selling Channels & 
Coverage’

‘Champion Thailand, Expand 
Asia’

UPLIFT ROJUKISS BRAND TO BE A STEP AHEAD OF COMPETITION

1
2 3 4

K
IS

S
 2

0
23

 P
LA

N

Fully Invest in ROJUKISS to be Top of Mind Brand

ผลลัพธ์เกินคาด … โรจูคิส
ยกระดับสู่ Clinical Grade

ปัญหาอายุผิวรุมเร้า หน้ายับ ตาตก คอย่น เหนียงห้อย
จะใช้ครีมเยอะก็ไม่ไหว ถึงใช้ก็ไม่เวิร์ค

ต้านแรงโน้มถ่วง ครีมเดียวทาได้ทั้งหน้า ตา คอ 

ANTI-GRAVITY
FACE EYE NECK CREAM

10 คอลลาเจน เพ่ิมความยืดหยุ่นผิว
10 อิลาสติน & เปปไทด์ ยกกระชับผิว
10 วิตามิน ลดเลือนริ้วรอย

30X
ที่ดีที่สุดจากโรจูคิส

CLINICAL GRADE

“ทดสอบแล้วทางคลินิก
เข้มข้น ผลลัพธ์เกินคาด
โรจคูิส ผมให้เกรดคลินิก”



ANTI-GRAVITY 
FACE EYE NECK CREAM

CLINICAL GRADE



สร้างกระแสไวรัล กับเหล่า FC 
และ Celeb FC พ่ีหนุ่ม

TOTAL KOLS

10 +

TOTAL ENGAGEMENT

20K +

TOTAL COMMENTS

1,000 +

TOTAL SHARE

50 +



ROJUKISS
THERMAL SPRING WATER
UV SERUM SPF 50+ PA++++

‘’กันแดดน ้าแร่’’

หนึ่งเดียวในตลาดกับ โรจคูิส “กันแดดน ้าแร่”

กันแดดหนึ่งเดียว ท่ีใช้น ้าแร่ท่ีอุดม
ด้วยแร่ธาตุจากบ่อน ้าพุร้อน
ธรรมชาติในประเทศเกาหลี

ปกปอ้งผิวจาก UV ได้สูงสุด 
พร้อมบ ารุงผิวใส เนื้อน ้าแร่บางเบา 
ไม่เหนียวเหนอะหนะ ไม่มัน ไม่วาว 
ไม่คราบ

อ่อนโยนต่อผิว 
ไม่มีแอลกอฮอล์ ไม่มีน ้าหอม 
เป็นมิตรต่อสิ่งแวดล้อม



ล้างให้ผิวดี ล้างด้วยโรจูคิส โฟมด…ีมีเซร่ัม
หลอดเดียวล้างได้ทั้งหน้า ตา คอ/หลัง

โฟมล้างหน้า ROJUKISS FACE EYE NECK

ล้างยังไงให้ผิวดี ต้องล้างล ้าลึก พร้อมบ ารุงทันที



#1
Hashtag 

Thailand

#6
Hashtag

Worldwide



2023 OUTLOOK

Fully Expand & Market COVITRAP Anti-CoV Nasal Spray

Settle for overseas business model
to invest and grow sustainably 

Unleash Sis2Sis beyond CVS to all channels

Fully Invest in ROJUKISS to be Top of Mind 
Brand & Build 2nd Pillar brand in skincare

Grow Offline channels 
& Accelerate E-com 

social commerce, marketplace

20-30%

Growth Target



Thank You

IR Contact Email 
ir@rojukiss.com

To stay connected with KISS
Please add Line : KISS IR
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